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THE ELECTRIC LIGHT AND POWER INDUSTRY 
= or ° 
Current Statistical Data Covering 100 Per Cent of Industry 
(Includes Investor-Owned Companies, Cooperatives, and Government-Owned Utilities) 
November 1957-1958 
SOURCE AND DISPOSAL OF ENERGY MONTH OF NOVEMBER 
1958 1957 4 
NET GENERATION * ( Kw hrs in Thousands 
By Fuel Burnin ag Fi lant : 13,375,729 10,855,655 6 
By Water Power Plants 10,545,440 10,913,950 3 
Total Generation 53,921,169 51,769,605 4 
ADD—Net Imports Over International B 346,38! 33,918 3 
Less—Company Use ; 153,479 149.995 2 
Le Used by P 5 85,12 1 
Net Energy for Distribution 52,798,677 50,868,405 3 
Lost and Unaccounted for 1 930.596 1 826.569 2 
Sales to Ultimate Customers + 47,868,081 46,041,836 4 
CLASSIFICATION OF SALES 
NUMBER resi CUSTOMERS—As of November 30th 
Residential or Dome 1937 ) 
Rural ( al 7 10 0 
ote 1 is 
S er : 186, 1 
Larg WerI $8 9 ¢ I 
Others Customers... j ( 576 3 
Total Ultimate Customers 56,124,408 55,092,196 1 
KILOWATTHOUR SALES—During Month of November 
(Kwhrs in Thousands 
Residential or Dome sti 1 ! 153 j 
Rural (Dis n Nur Rat oc: 4 ) son 7 
Commercial or Ir ri 
Small Light and Po 29 772,104 7 
Large Light and 53 7 ()38 9 
reet and i Hig! W 85 622 7 
Pu iblic Aut! 193.335 182 29 114 
Rz ) 897 75.618 7 
) 671 5.251 = @ 
766 »1¢ 7 | $2. 
Total to Ultimate Customers. . 47,868,081 46,041,836 | + 4 
Revenue from Ultimate Customers (Thousands $814,700 $773,505 5. 
RESIDENTIAL OR DOMESTIC SERVICE 
AVERAGE CUSTOMER DATA—For 12 months ended 
_November 30, 1958 
tthour — tomer 2 2 3 156 4+. 6 
e Anni 1 Bill. ware $84.83 80.79 | + § 
Xevenue per Kil owatthour ) 53¢ er. 
* By Courtesy of the Federal Power Commission 
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fF\HE EDISON ELECTRIC INSTITUTE 

BULLETIN is published monthly by 
the Edison Electric Institute, an as- 
sociation of electric light and power 
companies in the United States and 
its territorial possessions. Its affiliate 
members consist of private electric 
utilities in North, Central and South 
America and contiguous islands in the 
Western Hemisphere. 


The objectives of the Edison Elec- 
tric Institute are: 


The advancement in the public 
service of the art of producing, 
transmitting, and distributing elec- 
tricity and the promotion of scien- 
tific research in such field. 


The ascertainment and making 
available to the members and the 
public of factual information, data, 
and statistics relating to the elec- 
tric industry. 


To aid its operating company 
members to generate and sell elec- 
tric energy at the lowest possible 
price commensurate with safe and 
adequate service, giving due regard 
to the interests of consumer, in- 
vestor, and employee. 


Closing date for the BULLETIN is 
the tenth of the month preceding the 
month of issue. 


Manuscripts and correspondence re- 
lating to the BULLETIN should be 
addressed to the Editor, Edison Elec- 
tric Institute, 750 Third Ave., New 
York 17, N.Y. 


The Edison Electric Institute does 
not assume responsibility for, nor 
necessarily endorse or approve, state- 
ments made by contributors to the 
BULLETIN. 


Subscription price of the BULLETIN 
is $3.00 per year in the United States; 
$4.00 per year in foreign countries. 


Second-class postage paid at Phila- 
delphia, Pa. Publication office, 56th 
and Chestnut Sts., Philadelphia 39, 
Pa. Editorial office, 750 Third Ave., 
New York 17, N. Y. Volume 27, No. 2, 
1959. 
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CONVENTIONS AND MEETINGS [| 


eureri ne creel 


1959 
FEBRUARY 
26-27 15th Annual National Wiring Sales Conference, Jung 
Hotel, New Orleans, La. 
26-27 PEA Relay Committee, Roosevelt Hotel, Pittsburgh, 


Pa. 
26-27 PUAA Region No. 1 Meeting, New Haven, Conn. 


ry | EEI Area Development Committee Meeting, EEI 
Headquarters, NYC 

MARCH 

5- 6 Joint EEI Industrial Relations Committee-Personnel 
Administration Section, Southeastern Electrical 
Exchange, Mayflower Hotel, Washington, D. (¢ 

9-12 EEI Sales Conference, Edgewater 3each Hotel, Chi- 
cago, Ill. 

18 PEA Personnel Practices Committee, Philadelphia, 
Pa. 

19 i Customer Contact Committee, Hagerstown, Md. 

23-25 Canadian Electrical Association Western Zone Meet- 
ings, Royal Alexandra Hotel, Winnipeg, Man. 

23-25 Southeastern Electric Exchange Annual Conference, 
Boca Raton Hotel & Club, Boca Raton, Fla. 

24-25 PEA Street & Highway Lighting Committee, Pitts- 
burgh, Pa. 

25 Oklahoma Utilities Association Accounting Section 
Mayo Hotel, Tulsa, Okla. 

26-27 Oklahoma Utilities Association Annual Convention, 
Mayo Hotel, Tulsa, Okla. 


27-29 Pacific Coast Electrical Association Board of Direc 


tors Meeting, Bass Lake, Calif. 


30-31 Pacific Coast Electrical League Engineering and Op- 
erating Conference, Hotel Lafayette, Long Beach, 
Calif. 

APRIL 

6- 8 EEI 27th Annual Convention, New Orleans, La. 

6- 9 EEI-AGA 18th Annual Conference on Operation of 
Public Utility Motor Vehicles, Netherland Hilton 
Hotel, Cincinnati, Ohio 

8- 9 Pacific Coast Electrical Association Administrative 
Services Conference, Hotel Lafayette, Long Beach, 
Calif. 

9-10 PEA Meter Committee, Philadelphia, Pa. 

19 The Maryland Utilities Association Annual Business 


Conference, Lord Baltimore Hotel. Baltimore, Md. 


15-17 Missouri Valley Electric Association Engineering Con- 
ference, President Hotel and Municipal Auditorium, 
Kansas City, Mo. 

16-17 EEI Electric Power Survey Committee, EEI Head 
quarters, New York City, N. Y. 

16-17 Southeastern Electric Exchange Engineering & Op- 
eration Section, Spring Meeting, Belleview Biltmore 
Hotel, Belleair, Fla. 

19-21 Rocky Mountain Electrical League Annual Sorine 
Work Conference, Continental Denver Motor Hotel 
Denver, Colo. 

20-22 EEI-AGA National Conference of Electric and Ga 


Accountants, Sherman Hotel, Chicago, III. 

22-24. NELPA Engineering & Operation Section with Per 
sonnel & Safety Section. Purchasing Committee, 
Hotel Utah. Salt Lake City, Utah 

23-24 Southeastern Flectric Exchange Accident Preventio1 
Committee. Hotel Arlington, Hot Springs. Ark. 

27-29 EEI Meter & Service Committee, Chase Hotel, St. 
Louis, Mo. 

30- 

May 1 EEI Statistical Committee, Dearborn Inn, Detroit, 

Mich. 

30- 

May 1 PEA Structures & Hydraulics Committee, Pittsburgh, 
Pa. 

320- 

May 1 PIP Youth Conference on the Atom, The Claridge 


Hotel, Atlantic City, N. J. 


INSTITUTE 
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MAY 

4- 5 PEA System Planning Committee, Greensburg, Pa. 

4- 6 EEI Prime Movers Committee, Palmer House, Chi- 
cago, Ill. 

4- 6 EEI Purchasing and Stores Annual Meeting, Hotel 
Soreno, St. Petersburg, Fla. 

7- 8 EEI Industrial Relations Committee joint with Per- 
sonnel Committee of the Ohio Electric Institute, 
Netherlands Hilton Hotel, Cincinnati, Ohio 

7- 8 EEI Transmission & Distribution Committee, Shore- 
ham Hotel, Washington, D. C. 

i- 8 PEA Electrical Equipment Committee, Bedford 
Springs, Pa. 

12-13 Indiana Electric Association Young Men’s Utility 
Conference, Purdue University, Lafayette, Ind. 

15-15 New Jersey Utilities Association Spring Meeting, 
Seaview Country Club, Absecon, N. J. 

18-20 NELPA Business Development Section, Advertising 
& Public Relations Committee, & Rate Research 
Committee, Multnomah Hotel, Portland, Ore. 

19 Pacific Coast Electrical Association Board of Direc- 
tors Meeting, San Francisco, Calif. 

20-22 Pacific Coast Electrical Association Annual Conven- 
tion, Fairmont Hotel, San Francisco, Calif. 

25-26 EEI Electrical System & Equipment Committee, 
Roosevelt Hotel, Pittsburgh, Pa. 

JUNE 

1- 6 NELPA Accounting & Business Practice Section, 
Finlen Hotel, Butte, Mont. 

7- 9 Wisconsin Utilities Association Accounting Section 
Convention, Lake Lawn Lodge, Delavan, Wis. 

22-23 Michigan Electric Association Annual Meeting, Mack- 
inac Island, Michigan. 

22-26 Air Pollution Control Association Annual Meeting, 
Hotel Statler, Los Angeles, Calif. 

24-26 Canadian Electrical Association Annual Convention, 
Manoir Richelieu, Murray Bay, Que. 

JULY 

6- 8 EFI Accident Prevention Committee, Biltmore Hotel, 
Los Angeles, Calif. 

SEPTEMBER 

11-12 The Maryland Utilities Association Annual Fall Con- 
ference, The Cavalier, Virginia Beach, Va. 

14- EEI-AGA 1959-1960 Accounting Division & Section 
Organization Meetings, Hotel Cleveland, Cleveland, 
Ohio 

16-17 PIP Workshop Conference, Warwick Hotel, Phila- 
delphia, Pa. 

17- Public Utilities Association of the Virginias 41st 
Annual Meeting, Greenbrier Hotel, White Sulphur 
Springs, W. Va. 

21-28 EET Industrial Relations Committee Twelfth Annual 
Round Table Conference, Drake Hotel, Chicago, 
Ill 

24-25 Missouri Valley Electric Association Accounting Con- 
ference. President Hotel. Kansas City, Mo. 

8-30 NELPA 52nd Annual Meeting, Hotel Vancouver, Van- 
couver, B. C 

30- 

Oct. 1 PEA Annual Meeting, Philadelphia, Pa. 

OCTOBER 

7- 9 Missouri Valley Electric Association Sales, Rural & 
Home Service Conference, President Hotel, Kansas 
City, Mo. 

7- 9 Indiana Electric Association Annual Convention, 
French Lick-Sheraton Hotel, French Lick, Ind. 

12-16 NARUC Convention, Bellevue-Stratford Hotel, Phil- 
adelphia, Pa. 

14-16 Wisconsin Utilities Association Operating & Sales 


Convention, Schroeder Hotel, Milwaukee, Wis. 
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FEI President J. E. Corette says the 27th Annual EEI Con- 
vention, featuring the theme, “Electric Power for a Strong 
{merica,”’ should guide us to continue to be good planners, 


builders and suppliers of electricity, and to become more effec- 


tive teachers of the merits of the American system of business 


und government. 











J. E. CORETTE 


EEI Convention Program for 1959 


EATURING the theme, “Electric Power for a Strong 

America,” the program of the Institute’s 27th An- 

nual Convention in New Orleans, La., April 6-8, 
“should guide us to continue to be good planners, build- 
ers and suppliers of electricity, and to become more effec- 
tive teachers of the merits of the American system of 
government and business,” J. E. Corette, EEI Presi- 
dent, has announced. 


‘Industry Doing Outstanding Job’ 


In his message on the Convention program, Mr. 
Corette, also President and General Manager of The 
Montana Power Co., said: “Growth is inherent in our 
business. However, because of government competition 
and regulation, growth does not necessarily lead to suc- 
cess. We are doing an outstanding job of serving our 
customers and of planning, engineering, financing, con- 
structing and operating all of the facilities necessary to 
supply a constantly growing America.” 

An outstanding roster of speakers, chosen from the 
leaders of national reputation both within and outside of 
the electric utility industry, will be presented at the Con- 
vention. These speakers, prominent in their own areas of 
activity, will offer valuable information which will be of 
concrete assistance to electric utility company executives 
in planning for a future which will include increasing 
sales, expanding facilities and growing financial require- 
ments. 

The Convention Program Committee, under the Chair- 
manship of C. J. Forsberg, President, Wisconsin Power 
and Light Co., has prepared a program covering every 
phase of the industry and offering challenging new 
ideas. Each speaker, Mr. Forsberg explained, has been 
selected for his ability to make a special contribution. 

Discussing the role of the electric utility industry 
in America today, Mr. Corette pointed out that the in- 
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dustry is not doing an adequate job of informing the 
American people of the following: 
1. Tnat prosperity comes from free enterprise and 
individual, as distinguished from government, own- 
ership. 
2. That high wages, good working conditions and good 
markets for all products come only from success- 
ful, prosperous business throughout the country. 
3. That government ownership of business wherever 
it exists in the world means poverty, loss of free- 
dom and a lower standard of living for all. 


“Our industry faces the greatest challenge and has 
the greatest incentive of any industry in the world to- 
day,” Mr. Corette said. 

“If we are successful in developing and protecting 

our owi future,” he added, “we will also preserve and 
assure the future of American business, the freedom of 
the American people and the prosperity of the American 
working man and property owner.” 
‘In addition to the formal program which at this time 
is Subject to possible schedule rearrangement, the Con- 
vention will present opportunities for electric company 
executives to meet for informal discussion. 


Corette, Roebling, Cresap to Speak 


Speakers at the First General Session, Monday, April 
6, at 2:30 p.m., will include: J. E. Corette, President, 
Edison Electric Institute, and President, The Montana 
Power Co.; Mrs. Mary G. Roebling, Chairman of the 
Board and President, Trenton Trust Co., and Mark W. 
Cresap, Jr., President, Westinghouse Electric Corp. 


The Second General Session, Tuesday, April 7, at 9:30 
a.m., will include a National Electric Living Program 
presentution—“The National Electric Living Program—a 
Going Concern’’— by representatives of the EEI Com- 
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mercial Division, under the Chairmanship of E. O. in 
George, Vice President, The Detroit Edison Co.; and ad- tall 
dresses by C. M. Wallace, Jr., Vice President, Georgia nt 
Power Co.; and Hon. Barry Goldwater, U. S. Senator : 
from the State of Arizona. an 
Third General Session speakers, Tuesday, April 7, at an 
2:30 p.m. will include: Hon. J. A. McCone, Chairman, ” 
U. S. Atomic Energy Commission; and five panelists who ca 
will discuss atomic power. Panel members are: Elmer L. <a 
Lindseth, President, The Cleveland Electric Illuminating ad 
Co., and Chairman, EEI Committee on Atomic Power; a 
R. F. Brower, Vice President, Consolidated Edison Co. of re 
New York, Inc.; R. J. Coe, Vice President, Yankee Atomic 
Electric Co.; T. G. LeClair, Manager of Research and 
Development, Commonwealth Edison Co.; and H. A. 
Wagner, Manager of System Development, The Detroit ‘ 
MaArK W. CRESAP, JR. Mrs. Mary G. ROEBLING ee gf ko i ; : 30 
Ponerinae ie ot is Moe * Fourth General Session speakers, W ednesday, April 8, lea 
Westinghouse Electric Corp. President, Trenton Trust Co. at 9:30 a.m. will include: Lewis R. Gaty, Vice President, Ses 
Philadelphia Electric Co.; Dr. Herbert B. Dorau, Pro- ‘ 
fessor of Economics, and Chairman, Department of Pub- cer 
lic Utilities and Transportation, New York University ; Cor 
and Robert S. Quig, Manager of the Rate Department, Ger 
Ebasco Services, Inc. Liv 
Fifth General Session speakers, Wednesday, April 8, tio! 
at 2:30 p.m. will include: Allen W. Dulles, Director, U. S. all 
Central Intelligence Agency; J. K. Busby, President, pul 
Pennsylvania Power & Light Co.; and J. B. Thomas, | sal 
President and General Manager, Texas Electric Service ing 
Co. ent 


All five of the General Sessions will be held in the i fut 
International Room of the Roosevelt Hotel, located in 
downtown New Orleans, just off Canal St. on Baronne St. 











by 

Each day an invocation delivered by a prominent mem- Wa 
ber of the New Orleans clergy will open the Convention wil 
proceedings. ing 

First General Session the 

At the First General Session, the Rev. Ralph A. a 

Hon. BARRY GOLDWATER Bridges, President, The Greater New Orleans Federation uti 
Unite PE is of Churches, will offer the invocation. The Hon. deLesseps for 
ivan the State of S. Morrison, Mayor of New Orleans, will greet the electric 
Arizona utility industry representatives and their guests, and Sey 

G. S. Dinwiddie, President, New Orleans Public Service hia 

Inc., will welcome them to the city on behalf of the host def 

companies, New Orleans Public Service Inc., and Louisi- ais 

ana Power & Light Co. for 

The keynote of the Convention will be sounded by Mr. oil 
Corette in the opening address of the First Session. a ts 

Mr. Corette feels that America’s investor-owned elec- | U. 
tric industry provides both a firm basis for the nation’s she 
economic welfare and a vital force for continuing prog- 
ress and growing strength. He will pose these ques- 
tions: 

1. “How is the industry working now towards the fu- ‘ 
ture?” 2. “‘What achievements are foreseen for 1965—a he 
target vear of the Russians as well as ourselves in many ene 
fields?” and 3. “What are the basic ‘gaps’ between the Ate 
Russiai and American systems—and in the understand- Owl 
ing of our customers and others on whom the future de- | pro 
pends ?” 7 

Mrs. Mary G. Roebling, in her address, “Are Women dus 

> © Cie & i Wissae. ie. Important in Your Life?”, will speak as a coememane, as a out 
Chairman, EEI Commercial ine Miseniiionl stockholder and as an opinion leader. Mrs. Roebling is a yea 


Division Executive Committee Georgia Power Co. close observer of trends—in banking, in general business, acti 
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in politics and in fashions, too. It is expected that her 
talk will bring many ideas that will translate themselves 
nto workable public relations activities. 

Mark W. Cresap, Jr. will discuss ‘‘New Dimensions in 
he Electrical Future.” Mr. Cresap believes the future 
yromises even greater broadening of the base of solid 
ichievement characteristic of the electric industry. He 
‘eels that new dimensions for all aspects of the industry 

research, technology, finance, marketing, manage- 
nent—point to a full realization of this potential. Mr. 
‘resap’s presentation will make use of dramatic new 
visual techniques. 


Second General Session 


The Most Rev. Joseph Francis Rummel, STD, Arch- 
bishop of the Roman Catholic Archdiocese of New Or- 
leans, will offer the invecation at the Second General 
Session, Tuesday morning, April 7. 

“The National Electric Living Program 
cern 


-a Going Con- 
will be presented by representatives of the EEI 
Commercial Division, under the Chairmanship of E. O. 
George. They will highlight the EEI National Electric 
Living Program to date. NELP, the first such promo- 
tion in the electric utility industry’s history, is uniting 
all segments of its own and allied industries in one single 
purpose: to bolster residential markets through greater 
sales of electric appliances, home wiring and home light- 
ing. It creates an immediate leadership activity for the 
entire electrical industry, while looking to the 
future. 


also 


“Climate Control’ in Load Growth” has been selected 
by C. M. Wallace, Jr., as the title of his address. Mr. 
Wallace will discuss answers to these questions: ““How 
will air conditioning, the heat pump, electric space heat- 
ing and other aspects of electric ‘climate control’ affect 
the growth of the entire electrical industry?” and ““What 
are the best ways to put these developments to work in 
producing sound load increases, improvements in electric 
utility company earnings and over-all econcmic benefits 
for the industry ?” 

As the final speaker of the Second General Session, 
Senator Barry Goldwater is expected to speak on “The 
American Way in Tomorrow’s World.” An outstanding 
defender of the American system, the Senator is in an 
excellent position to warn of the dangers he sees ahead 
for America in a world which is becoming increasingly 
collectivist, and what industry leaders as Americans and 
businessmen can do to turn the tide. His views as to the 
U.S. electric industry’s place in these considerations of 
the future should be of particular value and interest. 


Third General Session 


The Third General Session, Tuesday afternoon, April 
7, will be devoted entirely to an analysis of the atomic 
energy picture as seen by the Chairman of the U. S. 
Atomic Energy Commission and executives of investor- 
owned electric utility companies 
projects. 


working on nuclear 

The Hon. J. A. McCone will discuss “Government, In- 
dustry and Nuclear Power.” Commissioner McCone points 
out that since 1954 the AEC has been carrying out a five- 
year reactor program. Also, a power demonstration re- 
actor program has been initiated and 


three general 
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Hon. J. A. McCONE 


Chairman, U. S. Atomic 
Energy Commission 


ELMER L. LINDSETH 
President, The Cleveland 
Electric Illuminating Co. 





R. F. BROWER R. J. COE 
Vice President, Consolidated Vice Preside nt 
Edison Co. of New York, Ine. Yankee Atomic Electric Co. 





aa Ses 


LECLAIR H. A. WAGNER 


Mgr., System Develop- 


Commonwealth Edison Co. ment, The Detroit Edison Co. 
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Fek 
invitations have been issued under it. The Commissioner pri 
says that in formulating the next phase of nuclear power ah 
development a number of tentative legislative and ad- fac 
ministrative proposals have been examined. There is now po! 
under development a new program and revised policies 
for its execution, he adds, and these have reached the 
point where meaningful answers can be given to many | 
pertinent questions. Some of the questions are: “What 
is the industry expected to do?’, “‘What steps should it da 
take to participate in the program?”, and “Can it con- dis 
tribute outside the program?” be 

Five executives from electric utility companies en- i 
gaged in atomic energy programs will present a panel ae 
discussion of “Atomic Power: a Status Report and a ye 
Look at the Future.” Panelists are to include: Elmer L. — 
Lindseth, R. F. Brower, R. J. Coe, T. G. LeClair and H. A. of 
Wagner. 

LEWIs R. GATY Dr. HERBERT B. DORAt nis Gee : : Sa 
Vice President Prof, of Roenemies. Chrivrman Messers Brower, Coe, LeClair and Wagner will present bu 
Philadelphia of Public Utilities & Trans- up-to-date status reports on the Indian Point, Yankee, tic 

Electric Co. portation, N. Y. U. Dresden, and Enrico Fermi large-scale nuclear power of 

plants. Mr. Lindseth will present an over-all résumé of we 

the industry nuclear power program and the outlook for jo 

the future. to 

vi 

Fourth General Session ar 

At the Fourth General Session, Wednesday morning, ed 
April 8, Rabbi Emil W. Leipziger, President, Rabbinical BI 
Council of New Orleans, will offer the invocation. - 

The opening address of this session, “Designing Sys- } 
tems for the Future,” will be presented by Lewis R. Gaty. 

Mr. Gaty believes the Sixties hold promise of continuing at 
prosperity, industrial expansion, population growth, con- ac 
struction activity and a rising standard of living. Rec- C) 
ognizing dynamic expansion by the electric power supply A 
industry as an essential ingredient, Mr. Gaty, however, ge 
anticipates that this expansion will create new problems he 
and aggravate old ones. Therefore, he feels, our system ti 
planning must make ample provision for them well in 
. advance. 

recseesiy +e eee sien “Requisites for Successful Financing in the Future,” 

Lhaceo Services Ine. Central Intelligence Agency is the title of the second address of the Fourth General 
Session, to be delivered by Dr. Herbert B. Dorau. 

Dr. Dorau says the maintenance of good credit is of 
paramount importance to the electric industry, which 
has a responsibility to serve ever-larger numbers of 
people in an ever-larger way. Dr. Dorau will discuss 
the requisites of good utility credit, the dangers that 
would result were utility investors not to realize the 
present return-expectation-rate, and the need for regu- 
latory recognition of the importance of a_ rate-of- 
possible-return which will induce the best in business 
enterprise. 

Robert S. Quig, the final speaker of this session, will 
discuss “Pricing Policies for Tomorrow.” Mr. Quig says 
the continuing inflation in utility costs, both capital and 
operating, and load patterns call for a realistic appraisal 
of utility pricing policies and that these rapid changes re- 
quire pricing structures that will better fit the economic | 
conditions of today and tomorrow. He feels that utilities ¢ 





will, of necessity, have to make greater utilization of the 
; fair-rate base approach and that regulators must be 
J. K. Bussy J. B. THOMAS ; ‘ ; 
Tae = ae qe better informed of the problems of management if cus- 
President, Pennsylvania President & General Manager ; ; ‘ > 
Power & Light Co. Texas. Electric Service Co. tomers are to continue to receive adequate service at fair 
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prices. To meet the obligations and challenges that lie 
ahead, each utility must be better organized to develop the 
facts essential to executive decision-making on pricing 
policy, Mr. Quig believes. 


Fifth General Session 


The first speaker at the Fifth General Session, Wednes- 
day afternoon, April 8, will be Allen W. Dulles who will 
discuss “The Challenge of Soviet Power.” Mr. Dulles 
believes that to preserve our American civilization, to 
protect and nurture human values and individual oppor- 
tunity throughout the world, the free nations must meet 
successfully the challenge of Soviet power in all its 
aspects—military, economic and subversive. 

“We Are Neglecting Our Greatest Asset” is the title 
of the address to be delivered by J. K. Busby. Mr. Busby 
says the customer is the greatest asset of every American 
business, and, faced with a difficult situation at the na- 
tional evel, more than ever before we need the under- 
standing and support of our customers. This, he believes, 
we can secure, but only through a tough and long-term 
job. He points out that more than 20 percent of owr cus- 
tomers mistakenly think their electric service is pro- 
vided by a government agency and more than 30 percent 
are critical of the price of electric service. The knowl- 
edge and tools to set up and carry out the necessary pro- 
gram are available, Mr. Busby says, and it’s up to us to 
use them. 

Summary to Be Presented 


Summarizing the points brought out by the speakers 
at the Convention, J. B. Thomas will present the final 
address at the Fifth General Session under the title, “Our 
Challenyve in Providing Electric Power for a Strong 
America.” He will put this question forcefully to the dele- 
gates: “How will we bring what we have gained here 
home to our own organizations—and what effective ac- 
tions shall we take?” 





RICHARD TUCKER 
Metropolitan Opera Tenor 
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Musical Program 


On Wednesday evening, April 8, beginning at 8:30, a 
program of musical entertainment will be presented at 
the New Orleans Municipal Auditorium through the 
courtesy of General Electric Co. Motion picture actor 
Ronald Reagan will be master of ceremonies of the pro- 
gram which will be headlined by two of the Metropolitan 
Opera Co.’s leading singers—soprano Dorothy Kirsten 
and tenor Richard Tucker. Also scheduled on the pro- 
gram are the celebrated Dukes of Dixieland playing the 
type of jazz that made Basin St. famous; blues singer 
Jo Ann Miller, and folk singer-guitarist Bob Gibson. 


Social, Recreational Activities 

On Monday evening, April 6, electric utility company 
representatives and their guests will have an opportunity 
to meet socially at the President’s Reception in the Tu- 
lane Room of the Jung Hotel, from 5 to 7 p.m. The EEI- 
sponsored Ladies Luncheon, followed by a fashion show, 
will be held at 12 noon Tuesday, April 7 in the Jung’s 
Tulane Room. A sightseeing cruise on the SS President 
will follow the luncheon and fashion show. In addition, 
New Orleans has many historic sites which the ladies 
may wish to visit. Information on regular tour services 
will be available at EEI information booths in the lobbies 
of the Jung and Roosevelt Hotels. 

To accommodate those who wish to arrive in New 
Orleans on the weekend preceding the Convention, regis- 
tration facilities will be set up in the lobbies of the Jung 
and Roosevelt Hotels from 1 p.m. to 6 p.m. on Sunday, 
April 5. 

Registration Schedule 


It is urged that registration be accomplished as soon 
as possible. The registration fee of $15 covers attend- 
ance at all business and social functions and will include 
family members accompanying registrants. Badges for 
gentlemen and pins for ladies are required for admission 





RONALD REAGAN 
Master of Ceremonies 
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Jo ANN MILLER Bos GIBSON 


Blues Singer Singer-Guitarist 


to the business sessions and social functions. They are 
available only upon registration. 

The vegistration schedule follows: 

Sunday, April 5—1 p.m. to 6 p.m. 
and Roosevelt Hotels. 

Monday, April 6—8:30 a.m. to 12 noon 
Jung and Roosevelt Hotels; 12 noon to 5 p.m. 
to International Room, Mezzanine floor, Roosevelt Hotel. 

Tuesday, April 7—8:30 a.m. to 5 p.m.—entrance to 
International Room, Mezzanine floor, Roosevelt Hotel. 

Wednesday, April 8—8:30 a.m. to 3 p.m.—entrance to 
International Room, Mezzanine floor, Roosevelt Hotel, 

This year’s Convention is expected to draw a very 
large attendance and the demand for room accommoda- 
tions will be heavy. Reservations, if not already made, 
should be secured promptly. Although hotel reservation 
applications already have been sent to EEI member com- 
panies, additional applications are available upon request 
to Edison Electric Institute, 750 Third Ave., New York 
17, N. Y. Applications for room accommodations should 
be sent directly to the EEI Housing Bureau, P. O. Box 
1460, New Orleans, La. 

New Orleans is served by eight railroads, nine pas 
senger airlines and three bus lines, so there should be no 
difficulty in making travel arrangements. Reservations 
should te made early, however, to insure obtaining the 
kind of travel accommodations desired. 





lobbies of Jung 


lobbies of 
entrance 


Climate of New Orleans 
The climate in New Orleans is tempered by surround- 
ing bodies of water, providing year-round protection 
from extremes in temperature. Last year the average 
daily temperature for the first week in April was 68 
with warm, sunny days and cool, cloudy nights. New 
Orleans in April might be compared to early June in 

more northerly cities such as New York. 


‘Unconventional Daily’ 

The Unconventional Daily, the Convention’s own daily 
newspaper, as in previous years, will be published by 
Electrical World magazine and distributed at the conven- 
tion. The newspaper will carry reports of the General 
Sessions, a roster of Convention registrants, official 
notices and other news of general interest. 
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Convention 
Timetable 


Sunday, April 5 
1:00 p.m. to 6:00 p.m.—Registration in lob- 
hies of Jung and Roosevelt Hotels 


Monday. April 6 


8:30 a.m. to 12 Noon—Registration in lobbies 
of Jung and Roosevelt Hotels 

12 Noon to 5:00 p.m.—Registration at en- 
trance of International Room, Roosevelt 
Hotel 

2:30) p.m.—First General Session, Interna- 
tional Room. Roosevelt Hotel 

5:00 p.m. to 7:00 p.m.—President’s Recep- 


tion. Tulane Room. Jung Hotel 


Tuesday. April 7 


8:30 a.m. to 5:00 p.m. 
International 


Registration at en- 
trance of Room, Roosevelt 
Hotel 
9:30 a.m.—Second General Session, Interna- 
tional Room. Roosevelt Hotel 

12 Noon—Ladies’ Luncheon and _ Fashion 
Show. Tulane Room, Jung Hotel. immedi- 
ately followed by a sightseeing cruise on 
Mississippi steamboat. President 

2:30 p.m.—Third General Session, Interna- 
tional Room, Roosevelt Hotel 


Wednesday, April 8 


8:30 a.m. to 3:00 p.m. 
International 


Registration at en- 
trance of Room. Roosevelt 
Hotel 

9:30 a.m.—Fourth General Session, Interna- 
tional Room. Roosevelt Hotel 

2:30 p.m.—Fifth General Session, 
tional Room, Roosevelt Hotel 

8:30 p.m.—Special entertainment through 
courtesy of General Electric Co.. New Or- 
leans Municipal Auditorium 


Interna- 


Biographies of Speakers 


EEI PRESIDENT J. E. CORETTE is President and Gen- 
eral Manager of The Montana Power Co. He attended 
Montana State University and was graduated from the 
University of Virginia in 1930 with a law degree. For 
the following 14 years he was actively engaged in the 
practice of law in his home state, and has been a partner 
in the law firm of Corette, Smith & Dean from 1934 
until the present. He was appointed counsel for Montana 
Power in 1934 and in 1944 was elected Vice President 
and Assistant General Manager of the company. In 
1948 he became a Director and four years later was 
elected President and General Manager. In 1957, Mr. 
Corette was designated by the U. S. Department of 
State as delegate to the 15th session of the Committee 
on Electric Power, one of the principal subsidiary bodies 
of the UN’s Economic Commission for Europe. 





— 


~~ 


al 


to 
G 
m 
al 
ol 


Ol 


59 


or 


er 
3.4 
na 





—-~ 


te 


February, 1959 EDISON ELECTRIC 

Mrs. MARY G. ROEBLING is Chairman of the Board 
and President of the Trenton Trust Co. One of the 
most successful women in business in the United States 
today, Mrs. Roebling is a member of the Board of 
Governors of the American Stock Exchange and chair- 
man, director, trustee or member of many national, state 
and local business, charitable, social and educational 
organizations. Educated at the University of Pennsyl- 
vania and New York University, she has received hon- 
orary degrees of doctor of law and doctor of the science 
of business administration and numerous awards, in- 
cluding the Mary Bailey Foundation Award for Achieve- 
ment; New Jersey Conference of Christain and Jews 
Brotherhood Award; Trenton’s “Woman of the Year” 
Award in 1952, and President Eisenhower’s Prayer 
Award. 


MARK W. CRESAP, JR., is President and a Director of 


Westinghouse Electric Corp. He joined the company in 
i951 in the midst of an already successful career as a 
management consultant. After studying at Williams 
College, Mr. Cresap was awarded his master’s degree in 
business administration from the Harvard Business 
School in 1934. He joined the Chicago consultant firm 
of Booz, Allen and Hamilton that same year and in 
1939 was named merchandising manager of John B. 
Stetson Co. After serving in World War II as a colonel 
in the U. S. Army, he helped found the firm of Cresap, 
McCormick and Paget in 1946. In 1949 he was asked by 
Westinghouse President Gwilym A. Price to study the 
company’s sales organization. This and subsequent stud- 
ies for Westinghouse led to his joining the firm. He was 
elected Executive Vice President in 1955 and was elected 
President in 1957. 


EK. O. GEORGE is Vice President of The Detroit Edison 
Co. and Chairman of the EEI Commercial Division Ex- 
ecutive Committee. He joined Detroit Edison in 1929 as 
a commercial office clerk and rose steadily until he was 
elected to his present post. He is Past Chairman of the 
EEI Residential Section and of the EEI Sales Training 
Committee. Mr. George also is a Past President of the 
Michigan Electric Association and the Michigan Chap- 
ter, American Marketing Association. He is Chairman 
of the Public Relations Advisory Committee, Michigan 
Economic Development Commission and a Director of 
the Detroit Sales Executives Club. 


C. M. WALLACE, JR., is Vice President in Charge of 
Sales of Georgia Power Co. A graduate of Georgia Tech, 
Mr. Wallace joined Georgia Power in 1928 as a student 
engineer. After several promotions he was appointed 
to his present post in 1953. Mr. Wallace served as a 
captain in the U. S. Air Force during World War 
II. He is a member of the EEI Commercial Division 
Executive Committee, Georgia Engineering Society and 
the Illuminating Engineering Society. 


SENATOR BARRY GOLDWATER (R-Ariz.) was elected to 
the United States Senate in 1952 and re-elected in 1958. 
He is a member of several important Senate Committees, 
including the Interior and Insular Affairs Committee, 
Labor and Public Welfare Committee and the Select 
Committee on Improper Activities in the Labor or Man- 
agement Field—the McClellan Committee. He is probably 
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best known for his membership on the latter committee. 
In 1955 he was chosen Chairman of the Senate Republi- 
can Campaign Committee and in January of this year 
was reappointed Chairman of that committee. Senator 
Goldwater is an advocate of states rights and decentrali- 
zation of government. He favors freedom in business, 
labor and government. Senator Goldwater was graduated 
from Staunton Military Academy and attended the Uni- 
versity of Arizona. Senator Goldwater is the only mem- 
ber of the U. S. Senate with a command-pilot rating. 
During World War II he was a pilot with the Air 
Transport Command. A lieutenant colonel when the war 
ended, the Senator organized the Air National Guard 
of Arizona. 


J. A. MCCONE is Chairman of the U. S. Atomic Energy 
Commission. Commissioner McCone, after graduating 
from the University of California, College of Engineer- 
ing, in 1922, began his business career that same year 
as a construction engineer for Llewellyn Iron Works. 
In 1937 the Bechtel-McCone Corp., an engineering firm, 
Was organized and Commissioner McCone became its 
President and Director. During World War II his firm 
managed the largest aircraft modification center of its 
kind in the country. Commissioner McCone in 1947 was 
a member of the President’s Air Policy Commission and 
in 1948 was a Special Deputy to Secretary of Defense 
Forrestal. In 1950 he was appointed Under-Secretary of 
the Air Force with responsibility for procurement of 
new aircraft and construction of air bases throughout 
the world. In 1958 Commissioner McCone was desig- 
nated Chairman of the AEC by President Eisenhower. 


ELMER L. LINDSETH has been President and a Direc- 
tor of The Cleveland Electric Illuminating Co. since 
1945. President of EEI in 1949-1950, Mr. Lindseth is 
Chairman of the EEI Committee on Atomic Power. He 
joined the Illuminating Co. in 1923 and rapidly worked 
his way to the top, becoming the youngest chief execu- 
tive in the company’s history at the time he was selected 
for the position. Long prominent in EEI activities, Mr. 
Lindseth has served on the Institute’s Board of Direc- 
tors and its Executive Committee. Mr. Lindseth also 
is a board member of the B. F. Goodrich Co., the 
Equitable Life Assurance Society of the United States 
and the National City Bank of Cleveland. 


R. F. BROWER is Vice President, Engineering and 
Rates, of Consolidated Edison Co. of New York, Inc. He 
joined Con Ed in 1920 as an assistant engineer in the 
Test Bureau and through a series of promotions was 
advanced to his present position in 1957. <A _ licensed 
professional engineer in New York State, Mr. Brower 
is a Fellow of the American Institute of Electrical Engi- 
neers. He also is Chairman of AIEE’s Board of Ex- 
aminers. He was a member of EEI’s Electric Power 
Survey Committee from 1951-1958 and its Electrical 
Equipment Committee from 1945-1951. 


R. J. CoE is Vice President of the Yankee Atomic 
Electric Co. A 1925 graduate of Cornell University with 
a degree in electrical engineering, he joined the New 
England Electric System in 1926 as a distribution assis- 

(Continued on puge 63) 














= 





EEIs 1959 


Convention City 


EW ORLEANS, having a population of 602,000 and 
located 110 miles from the mouth of the Mississippi 
River, is a city of contrasts. It is a modern, in- 


i dustrial metropolis, the second largest port in the nation. 


At its heart is the Viewx Carré, or French Quarter, which 
in appearance is much the same as it was when the 
French and Spanish colonial period ended early in the 
19th century and the United States took over the Louisi- 
ana Territory. 


Outstanding Attraction 


From the visitors’ point of view, the Vieux Carré is 
outstanding among many New Orleans attractions. The 
straight, narrow streets, unusual architecture, pictur- 
esque iron railings, graceful fan windows, and charming 
patios or courtyards attract hundreds of thousands of 
visitors each year. The Viewx Carré Association keeps a 
watchful eye on the old section of the city to insure that 
it keeps its traditional charm. 

New Orleans was laid out in 1718 by Jean Baptiste Le 
Moyne de Bienville and was named for the duke of Or- 
leans who at that time was regent of France. It was made 
the capital of the French Territory on the lower Missis- 
sippi in 1722. Spain acquired the whole of Louisiana in 
1762. France took it back in 1800. In 1803 it became a 
part of the United States by virtue of the Louisiana 
Purchase. New Orleans became an important commer- 
cial and military seat of the Confederacy in 1860, but 
in 1862 Commodore Farragut captured it for the Union. 


Industrial Center and Port 


Not unnaturally, visitors think of New Orleans as the 
site of the Mardi Gras festival and the Sugar Bow! foot- 
ball sports carnival. But the city’s most important role 
is as an industrial center and world port. Since the end 


= of the war nearly $1 billion has been invested in new and 


expanded industrial facilities in the city. It has more 
than 800 manufacturing plants and 11,000 retail business 
firms. The port of New Orleans serves more than half 
the area of the United States, and exports amount to 
more than $11'% billion annually; ranking second in the 
nation is dollar value of cargo handled. 

The city is served by 10 scheduled airlines, eight rail- 
roads and three bus lines. The South’s leading. center of 
higher education, New Orleans has five universities, two 


Pirates’ Alley is one of the most popular spots in New 
Orleans’ French Quarter. During the city’s annual Spring 
Fiesta, the Alley is the scene of an outdoor art exhibit where 
local artists display paintings of New Orleans’ scenes. 
This short, narrow street also is known as Orleans Alley. 
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colleges for women, two medical schools and two semi- 
aries. 

Dividing the modern city from the Vieux Carré is 
170-foot-wide Canal St., the city’s main thoroughfare. 
The leading department stores and theatres are located 
long Canal. 

The appealing architecture of the French Quarter is 
10t wholly French or Spanish, but rather a combination 
if the two with modifications made necessary by local 
‘limatic and topographic conditions. One of the striking 
‘haracteristics is the wide use of ironwork, either 
wrought or cast, on the baleonies—practically the only 
decorative feature of the severely plain Vieux Carré 
homes. Fan windows, spiral staircases and large, high- 
ceilinged rooms add to the charm of these old houses, 
many of which are open to the public. Cool, flagstoned 
courtyards take the place of external gardens and are 
planted with banana trees and other semi-tropical plants 
and shrubs. 

When the plans for the original city were drawn up ac- 
cording to the French model, a square, the Place d’Armes 
(later named Jackson Square), was marked out, around 
which would be situated the important public buildings. 
Famous landmarks of the Viewx Carré include the St. 
Louis Cathedral, erected in 1794 after an earlier one had 
been destroyed; the Cabildo, seat of the Spanish govern- 
ment in Louisiana and now a museum; Ursuline Convent, 
completed in 1734; Madam John’s Legacy, built in 1727 
and still in an excellent state of preservation, and the 
Pontalba Apartments, first buildings of this type built 
in America. 


Scene of Louisiana Purchase 


In the Sala Capitular on the second floor of the Cabildo, 
now the principal room of the state museum, the formal 
papers transferring the vast Louisiana Territory to the 


St. Louis Cathedral, in the Viewx Carré, was built in 1794 
and is one of the most famous religious structures in the 
country. In the foreground is the equestrian statue of 
Andrew Jackson, the hero of the Battle of New Orleans. 


: 
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Ante-bellum homes of this type in New Orleans’ Garden 
District were constructed during the prosperous sugar 
cane and steamboat era which preceded the Civil War. 


United States in 1803 were signed by French and U. S. 
dignitaries. All or part of 17 states were carved out of 
the Louisiana Territory. 

With the coming of the Americans in 1803, the French 
Quarter began to lose some of its importance, but it 
preserved a distinctive individuality and is today a 
charming memento of the city’s past. 

The residential area established by the Americans is 
known today as the Garden District, a region of beauti- 
ful mansions half-hidden among the great live oaks and 
magnolias and with lovely gardens. This section is a 
priceless relic of a bygone day in one of the most notable 
chapters of New Orleans history. 

Soon after the American domination of the city, it was 
threatened by a British invasion, which, had it not been 
repulsed, would have put an entirely different complexion 
on the history of this section, as well as the United States 
itself. 

In 1814, during the War of 1812, the British decided to 
attempt to gain control of the Mississippi Valley and 
selected New Orleans as the key city of their attack. Jean 
and Pierre Lafitte, notorious pirates and smugglers, 
joined ferces with Andrew Jackson’s Kentucky and Ten- 
nessee riflemen and the Louisiana militiamen to defeat 
the British in the Battle of New Orleans, Jan. 8, 1815. 


Battle of New Orleans Site Is a Park 


Chalmette, the site of this battlefield, a short distance 
below the city, is now a national park with a monument 
commemorating this historic occasion. Nearby are the 
Versailles Oaks, said to be the finest grove of live oaks 
in the world. 

With the sense of security that followed the War of 
1812, plus rapid development of the entire valley, New 
Orleans experienced a period of prosperity which reached 
its peak in the decades before the Civil War, when it was 
one of the two or three most important cities in America. 

The ante-bellum days produced some of the greatest 
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Chartres St. is seen here through the iron grill of the lower 
Pontalba Apartments Balcony. St. Louis Cathedral is in the 
center, and the Cabildo is at the right, foreground. 
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In the Cabildo, seat of the Spanish government in Louisiana 


in the 18th century, the Louisiana Purchase was transacted. 
It now houses part of the Louisiana State Museum. 





A streetcar named Desire has been replaced by a bus named 
Desire, shown here on Bourbon St., where Dixieland jazz 


is heard in night clubs along this Vieux Carré street. 
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names and most characteristic buildings of the South. 

The romance and adventure of New Orleans history 
have left their imprints on the modern city. Probably no 
other city in the country has as many evidences of its 
past still in existence as has New Orleans. 


New Orleans Cookery Praised 


New Orleans has been praised throughout much of the 
world fer its cookery. There are many fine restaurants 
specializing in New Orleans cuisine. The visitor may 
choose Oysters Rockefeller at Antoine’s; crayfish bisque 
at the Court of Two Sisters; Creole gumbo at Arnaud’s; 
shrimp Creole at La Louisiane; trout marguery at Gala- 
toire’s; eggs Benedict at Brennan’s; turtle soup at 
Kolb’s, and savory special dishes of other well-known and 
excellent restaurants. He will also enjoy a cup of New 
Orleans coffee and a beignet (square doughnut) at a 
coffee shop in the French Market. 

Jazz was born in New Orleans and still is very much 
in evidence, although the once notorious Storyville, the 
cradle of jazz, and Basin St., which spawned many of the 
greats of jazz, have made way for huge housing develop- 
ments. Jazz still is a New Orleans staple and is featured 
in many night clubs on Bourbon St. 


1,700 Acres of Parks 


The city’s parks occupy more than 1,700 acres. Be- 
tween the city and Lake Pontchartrain is City Park, on 
the site of a former plantation of 1,500 acres and where 
may be seen a large variety of semi-tropical plants. 
Audubon Park, opposite Tulane and Loyola Universities, 
comprises 280 acres and contains a fine aquarium, beau- 
tiful floral gardens, groves of magnolias, live oaks and 
other tices and a large lake stocked with fish. 

Old St. Louis Cemetery is one of the most unusual 
Because of the elevation 
near sea level—graves are built above 
the ground. The vaults are of granite and marble. 

On or near Canal St. are eight first-run motion picture 
theatres. New Orleans was the first big city in the 
United States to introduce opera. The city supports opera 
and concert associations, and maintains a first-rank, 85- 
piece symphony orchestra. Le Petit Théatre du Vieux 
Carré is one of the oldest and best known little theatres 
in the country. Several Broadway plays are seen in the 
city each season. 


burying grounds in the world, 
of New Orleans 


Stores, Specialty Shops, Pralines 


In New Orleans there are several nationally known de- 
partment stores and many specialty shops. The New Or- 
leans praline 





a delicious confection of sugar and pecans 

-is a favorite with visitors and is sold in nearly all 
stores and restaurants. 

The Mississippi River at New Orleans is half a mile 
wide and from 50 to 200 feet deep, with wharf facilities 
extending 14 miles. Some 4,000 sea-going vessels navi- 
gate the river to New Orleans each year, moving between 
New Orleans and Latin American and world ports. 

Constiuction has been started on a second outlet to the 
Gulf of Mexico—a $100 million direct channel which will 
make possible expansion of port facilities and sites for 
industry, 
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Latest major addition to the New Orleans skyline is 
the new $65 million Greater New Orleans Bridge over 
the Mississippi. It is the world’s longest highway type 
cantilever bridge. 

Another unusual highway bridge is the 24-mile, $31 
million Lake Pontchartrain Causeway leading from New 
Orleans to the north. 


Walking Tour Through the Vieux Carré 


Here is a suggested walking tour through the “Vieux 
Carré.” It starts at Canal on the famous ‘Rue Royale,” 
noted for its shops, antique stores and many sites of 
historical interest. 

121 Royal—Home and office of Dr. Antommarchi, 
maker of the Napoleon death mask, were on this site. 

140 RoyaJ—This is the site of the historic Union bank 
which later housed the Citizens Bank. 

238 Bourbon—The historic old Absinthe House, built 
in 1806. 

Rampart and Conti—St. Louis Cemetery. 

529 Royal—The Miro House, built by Gov. Mira, as 
the Spanish Commanderia, in 1784. 

718 St. Peter—First theatre in the city and first place 
in America where grand opera was sung. 

Royal, near Orleans—St. Anthony’s Garden, famous 
dueling ground. 

717 Orleans—Scene of the famous quadroon balls, 
now occupied by an order of nuns. 

800 Roval—‘‘Café des Exiles,” 
royal émigrés, fleeing wholesale 
French Revolution. 

632 Dumaine—Original “Madam John’s Legacy,” old- 
est building in the Mississippi Valley. 

1114 Chartres — Ursuline Convent, second oldest 
building in the Mississippi Valley. 

Decatur and St. Philip—The French Market. 

709 Chartres—The Cabildo, one of the notable mu 
seums of the United States. 


meeting place for 
executions of the 
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City Park, located between the city and Lake Pontchartrain, 
covers 1500 acres and provides recreational, athletic and 
cultural facilities for all age groups during most of the -year. 


Chartres and St. Peter—Pontalba Apartments. Twin 
Pontalba building is at the opposite end of Jackson 
Square, at Chartres and St. Ann. 

711 Chartres—St. Louis Cathedral. 

616 St. Peter—‘“‘Le Petit Théatre du Vieux Carré.” 

440 Chartres—Maspero’s Exchange, where Jackson is 
said to have planned the defense of the city. 

500 Bienville—Site of the home of Jean Baptiste Le 
Moyne de Bienville, founder of New Orleans. 


Canal St., center, the 170-foot-wide main thoroughfare in New Orleans, divides the modern, industrial city, left, 


from the 
a sightseeing steamer. 


ieux Carré, right. Along the Mississippi River docks, at the foot of Canal, are passenger-freighters and 
The city is noted for its Mardi 


Gras Festival and Sugar Bowl] football carnival. 














‘Our Silver Anniversary—a Golden Opportunity 


Need for Stepped-Up Selling to Be Stressed 


at Institute’s Sales Conference in Chicago 


AST sales achievements of the 

electric utility industry and the 

opportunities for accelerated sell- 
ing in the future will be discussed at 
the 25th Annual Sales Conference of 
EET in Chicago, Ill., March 9-12. 

The conference, to be held at the 
Edgewater Beach Hotel, will have as 
its theme “Our Silver Anniversary— 
a Golden Opportunity.” 


George to Preside 

E. O. George, Chairman, EEI Com- 
mercial Division Executive Commit- 
tee, and Vice President, The Detroit 
Edison Co., will preside at the first 
general session on Tuesday morning, 
March 10. Mr. George also will re- 
view the activities of the EEI Com- 
mercial Division Committees. 

“Our Results in Selling Electricity 
During the Past 25 Years” is the sub- 
ject of a four-part presentation which 
will point out how electricity 
benefited the residential, farm, com- 
mercial and industrial user. Speakers, 
drawn from the publishing industry, 
are to include Karyl Van, Vice Presi- 
dent, Meredith Publishing Co.; W. J. 
Ridout, Jr., Editorial Director, Flec- 
tricity on the Farm magazine; Shel 
ton Fisher, Executive Vice President- 
Publications, McGraw-Hill Publishing 
Co.; and a speaker who is to be 
selected. 

J. E. Corette, President, EEI, and 
President, The Montana Power Co., 
will outline the major prospects and 
challenges for the electric utility in- 
dustry in his address, “Selling Power 
for American Progress.” 


has 


Electric Living Program 

George W. Ousler, Vice President, 
Duquesne Light Co., and Chairman, 
EEI’s Electrical Living Policy Com- 
mittee, and Edwin Vennard, Vice 
President and Managing Director, 
EEI, will present a report on the EEI 
National Electric Living Program. 
They will summarize the accomplish- 
ments of member companies during 
the first two months of 1959 and tell 
what is being planned for the rest of 
the year. 


R. C. Hienton, Vice President, The 
Cleveland Electric Illuminating Co., 
will preside at the second general ses- 
sion, Wednesday morning, March 11. 

“New Lighting,” a 
three-part presentation on new recom- 
mended levels of illumination, will be 
offered by Dr. H. Richard Blackwell, 
Director, Institute for Research in 
Vision, Ohio State University; C. L. 
Crouch, Technical Director, Illuminat- 


Frontiers in 


ing Engineering Society, and Secre 
tary, the Research Institute, along 


with Don L. Millham, Vice President, 
General Electric Co., who 
presentation to illustrate 
levels of 


plans a 

recom- 
illumination. 
Examples will be given to show what 


mended new 
these new levels will mean to the in- 
dustry’s revenue. 


Electric Heating 


“Electric Heating—an Unparalleled 
Jet-Age Assist to the Residential 
Market” is the subject chosen by Paul 
W. Emler, Vice 


Klectric 


American 
Emler will 
\ iew point 


President, 
Mr. 

management’s 
with respect to the promotion of this 
load. It 
view the effect of electric heating on 


Power Co. 
discuss top 
is expected that he will re- 


the system and discuss its character- 
istics and rate problems. 

The appliance service phase of the 
industry will be discussed by W. H. 
Wagner, Vice President in Charge of 
Sales, Power Co., 
Not to Serve 


Wisconsin Electric 
in his talk, “To Serve or 

That Is the Question.” 

a OF Director of Area 
Development, Northern States Power 
Chairman, EEI Area De- 
velopment Committee, will review the 
past work and outline future plans 
of the EEI Area Development Com- 
mittee. 


McGowan, 


Co., and 


At the third general session Thurs- 
day morning, March 12, George W. 
Ousler, Vice President, Duquesne 
Light Co., and Chairman, EEI’s Elec- 
trical Living Policy Committee, will 
preside. 

‘Markets for the 


Future” is the 
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title of the first address _ sched- 
uled for this session. J. H. Jewell, 
Vice President, Marketing, Westing- 
house Electric Corp., will act as nar- 
rator of a presentation covering new 
markets and new products in all fields 
of sales—residential, farm, commer- 
cial and industrial. He is expected to 
show samples of new products now 
being developed. 


Tomorrow’s Markets 


“Selling in Tomorrow’s Market,” a 
three-part discussion of ways and 
means to sell in the future markets, 
will be moderated by T. O. McQuiston, 
Vice President, Metropolitan Edison 
Co. C. Wesley Meytrott, Vice Presi- 
dent, Consolidated Edison Co. of New 
York, Inc.; Milton I. Allen, Vice 
President, Philadelphia Electric Co., 
and Bb. G. Campbell, Vice President, 
Consumers Power Co., will be panel- 
ists for this discussion. 

Donald 8S. Kennedy, President, Okla- 
homa Gas and Electric Co., will be the 
final speaker at this session. 

The Commercial Division 
groups will meet concurrently in ses- 
sions on the afternoons of Tuesday 
and Wednesday, March 10 and 11. 

R. L. MeCuen, Commercial Sales 
Manager, Duke Power Co., and Chair- 
man, 


four 


EEI Commercial Cooking and 
Water Heating Committee, will pre- 
side at the meeting of the Commercial 
Sales Group on Tuesday afternoon, 
March 10. 


Commercial Sales Group Meeting 


H. R. Jones, Commercial Sales 
Manager, West Penn Power Co., and 
Chairman, EEI Commercial Sales 


Group, will deliver the opening re- 
marks. 

Oates, General Sales 
Vulcan-Hart 
reveal why 


Gordon F. 


Manager, Co., is ex- 
his company, 
had over 30 years’ experi- 
manufacturing gas cooking 
equipment, has started production 


and promotion of electric equipment. 


pected to 
which has 
ence in 
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C. W. Brubaker, Partner, and 
(harlotte M. Link, Associate, Perkins 
& Will, will have as the title of their 
presentation, “An Architect Views 
the Trends in Food Service Opera- 
tion.” 

T. R. Jordan, Assistant Managing 
News Editor, Electrical World maga- 
vine, in a “Report on _ Electrical 
\Vorld’s First Street and Highway 
lighting Conference and Survey” will 
present the outlook of utility manage- 
ment toward street and highway 
ighting as a load builder and revenue 
roducer. 


A. C. Sangster to Speak 

A. C. Sangster, Coordinator, Space 
Heating and Air Conditioning, Com- 
mercial Sales Dept., The Detroit Edi- 
son Co., plans to discuss electric space 
heating installations made in commer- 
cial establishments in the Detroit 
area. 

A. J. DeFino, Vice President, Hupp 
Corp.; George Bogard, Utility Rela- 
tions Manager, General Electric Ap- 
pliance Park, and Charles Belt, Chief 
Air Conditioning Development Engi- 
neer, Lennox Industries, will discuss 
the “Q’s and A’s on the Heat Pump.” 
This panel will answer questions 
posed by the EEI Electric Space 
Heating and Air Conditioning Com- 
mittee on the plans of manufacturers 
for the development and promotion 
of the heat pump. 

G. J. Gillen, Superintendent of 
lighting Division, Sales Dept., Con- 
solidated Co. of New York, 
Ine., and Chairman, EEI Commercial 
Lighting Committee, will preside at 
the Commercial Sales Group session 
on Wednesday afternoon, March 11. 

O. R. Doerr, Vice President, Pacific 
and Electric Co., in his _ talk, 
“Sales Challenges of New Lighting 
Levels,” will discuss the impact of the 
new recommended levels of lighting 
on the electric utility industry. 

L. E. Taylor, Director of Commer- 
cial Sales, The Detroit Edison Co., in 
“The Lamps Are Loaded,” will discuss 
lamps available which can be utilized 
to develop the new lighting intensities 
recommended by the Illuminating En- 
gineering Society. 

George Tayler, President, IES, is 
expected to speak on new lighting 
systems available to produce the in- 
tensities recommended by the IES. 

A. F. Wakefield, President and 
General Manager, The Wakefield Co., 
is to report on the progress of the 


Edison 


Gas 
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National Lighting Bureau’s “Eye-Fi 
telighting” program. 

Alston Rodgers, Specialist of Light- 
ing Education, General Electric Co., 
has scheduled a presentation demon- 
strating the materials available for 
educating the public to the value of 
the new lighting levels in the commer- 
cial market. 

Morris H. Lloyd, Agricultural En- 
gineer, Niagara Mohawk Power Corp.. 
and Chairman, EEI Farm Develop- 
ment Committee, will preside at the 
Farm Group 
March 10. 

P. R. Schepers, General Farm Su- 
pervisor, Consumers Power Co., and 
Chairman, EEI Farm Group, will de- 
liver the opening address. 

M. O. Whithed, Farm Sales Super- 
visor, Atlantic City Electric Co., and 
Past Chairman, EEI Farm Group, 
plans to describe the EEI Farm Bet- 
ter Electrically program. 

Price Hobgood, Head, Department 
of Agricultural Engineering, A. & M. 
College of Texas, will speak on ‘‘Elec- 
tricity and Future Development in 
Dairying.” 


session on Tuesday, 


Youth Programs 


H. S. Pringle, U. S. Department of 
Agriculture; Drayton Heard, Jr., 
Westinghouse Electric Corp., and N. 
(. Mindrum, Director, National Com- 
mittee on Boys and Girls Club Work, 
Inc., plan a discussion on “Farm 
Klectrification Youth Programs.” 

Ralph H. Bowen, Wisconsin Electric 


Power Co., is to give a report on 
“Electric Heating for Milking Par- 
lors.” 

Homer M. Gibbs, Manager, Farm 


Service Division, Texas Power & 
Light Co., and Chairman, EEI Farm 
Promotion Committee, will preside at 
the Farm Group session Wednesday 
afternoon, March 11. 

H. J. Sowders, The Dayton Power 
& Light Co., plans to discuss his com- 
pany’s programs for promoting sales 
of electric ranges, water heaters and 
clothes dryers. 

Nolan Mitchell, Director of Sales, 
Aerovent Fan & Equipment Co., is to 
discuss portable all-crop drying. sys- 
tems. 

Fred Stines, Manager, Sales Pro- 
motion and Merchandising, Success- 
ful Farming magazine, will speak on 
“Materials Handling Systems for 
Profitable Farming.” 

Bud S. Moss, Division Sales Super- 
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visor, Georgia Power Co., will have as 
his subject, “The Importance of a 
Rural Sales Program.” 

A. D. Spillman, Assistant Manager, 
Sales Applications Dept., Philadelphia 
Electric Co., and Chairman, EEI In- 
dustrial Sales Methods and Develop- 
ment Committee, will preside at the 
Industrial Power and Heating Group 
session on Tuesday afternoon, March 
10. 

P. W. McCormick, Industrial Sales 
Manager, Union Electric Co., and 
Chairman, EEI Industrial Power and 
Heating Group, will deliver the open- 
ing address. 

K. M. Patterson, Manager, Indus- 
trial Sales Dept., Westinghouse Elec- 
tric Corp., will take “A Look at the 
luture Industrial Power Market.” 

Thomas F. Mackey, Manager, In- 
dustrial-Commercial Apparatus Sales 
Division, General Electric Co., will 
discuss “Selling in the New Indus- 
trial America,” reviewing some of the 
common problems of the utility and 
manufacturer. 

Walter R. Ankrom, Director, Indus- 
trial Sales, American Electric Power 
Service Corp., will discuss “Heating 
Industrial Areas Electrically.” 

Peter A. McLeod, Manager, Product 
Sales, Air Conditioning & Refrigera- 
tion Division, Worthington Corp., 
plans to speak on “Economic Consid- 
erations in Air Conditioning—Ab- 
sorption System Versus. Electric 
Drive.” 

Scheduled the Indus- 
trial Power and Heating Group ses- 
sion on Wednesday afternoon, March 
11, are: 

T. C. Sargent, Manager, Commer- 
cial Engineering, Fluorescent Lamps, 
Sylvania Electric Products Inc., will 
“How New Lighting Stand- 
ards Will Affect the Industrial Mar- 


ket.” 


speakers at 


discuss 


A speaker not yet selected will be 
the moderator of a panel discussion 
on “Load Building Sales Promotion 
Programs.” 


‘Attitudes of Successful Selling’ 

Jeff Coats, President, The Profes- 
sional Sales Development Co., plans 
to address the group on “Attitudes of 
Successful Selling.” 

The first session of the Residential 
Group, on Tuesday afternoon, March 
10, will be devoted to a report on 

( Continued on page 64) 
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Miss Virginia Van Nostrand of Whirlpool Corp. prepares foods for cooking in an all-electric kitchen before 
electric utility company home service directors at the Live Better Electrically Women’s Conference in Chicago. 
The conference, Jan. 8-10, at the Edgewater Beach Hotel attracted more than 300 representatives. 


Live Better Electrically Women’s Conference 


It’s Time to Start Selling More Electrical Appliances, Home Service 


Directors Are Told, and Women Are the Logical Ones 


HE Third Annual Live Better 

Electrically Women’s Conference 

in Chicago, Jan. 8-10, had as its 
theme, “Facing the Challenge of 
Change.” 

The program was designed to show 
home service personnel of electric 
utility companies some of the changes 
which have brought about increased 
emphasis on the electric 
appliances. The conference was spon- 
sored by the EEI Home Service 
Committee under the Chairmanship 
of Miss Judith E. O'Flaherty, Phila- 
delphia Electric Co. The 


sales of 


meeting 


presented an exchange of ideas of 


home service personnel from many 
sections of the nation. Program 
Chairman was Miss Ruth D. Kruger, 
Arizona Public Service Co. 

At the opening session Thursday 
morning, Jan. 8, R. G. MacDonald, 


EEI Residential Group Chairman 
and Vice President-Marketing, West 
Penn Power Co., suggested that 
home service, whether as a part of 
planning or of doing, always should: 
1. Work in markets to 
insure continued customer sat- 
isfaction and to bring 
multiple installations. 
Work in promotional markets 
to meet and beat out competi- 


accepted 


about 


to 


tion and to get the greatest pos- 

sible share of the customer’s 
dollar. 

3. Work in future markets to help 
evaluation, to help utilities un- 
derstand the 
stake out 
and to insure a rapid rate of 
growth in the days to come. 
“Youth as a Challenge’ was dis- 

cussed by Miss M. Esther Hill, Di- 


implications, to 


claims in new areas, 
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to Do This Selling 


rector of Home Economics, Board of 
Public Education, Philadelphia. 

Mrs. Erma M. Boyen, 
Electric Co., Ltd., in her address, 
“Catch Them Young,” remarked that 
her company works directly with the 
distributors, dealers and the public 
to instill the desire for more and 
better electric living and to further 
the company’s public relations. 

This is accomplished by following 
the same general plan of utility 
home service departments across the 
mainland—cooking classes for the 
public, for club groups and for the 
blind, home calls, dealer 
recipe service, etc., 
Mrs. Boyen. 

“We have worked with school 
groups for 20 years and during the 
past five years, particularly, we have 
worked on the theory that it is good 
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susiness to ‘catch ’em young,’” she 
aid. “We figure that if we start 
young enough and repeat the story 
of electrical living often enough, to- 
day’s youngsters will automatically 
¢:o all-electric when they furnish 
their own homes in a few years.” 

“New Foods in Orbit” was dis- 
cussed by Miss Helen M. Wolcott, Di- 
rector of Home Economics, MeCann- 
icrickson, Inc. 

Miss Dorothy Holland, Manager, 
Consumer Service, Kraft Foods, de- 
scribed “Quickies on Electrical 
Housewares,” a series of recipes for 
foods which could be prepared in 
electric appliances. 

George Murphy, former Holly- 
wood film star, and Vice President, 
Desilu Productions, was the lunch- 
eon speaker on Jan. 8. 


Jan Reynolds Speaks 


The afternoon session of Jan. 8 
began with a talk, “Brighter Living 
for Today and Tomorrow,” by Miss 
Jan Reynolds, Light and Color Con- 
sultant, Sylvania Electric Products, 
Inc. 

Miss Reynolds declared that many 
people still treat home lighting as a 
purely utilitarian adjunct to human 
vision or as a mere decorative ad- 
junct to architecture. This, she 
added, results in an enormous and 
wasteful outlay of money, both in- 
itially and in terms of maintenance 
for lighting that does not meet even 
the visual needs of individual tasks 
or chores—let alone the most ele- 
mentary aesthetic requirements. 

“Oh Say Can You See?” was the 
title of an address by Miss Ethel F. 
Lord, Jersey Central Power & Light 
Co.-New Jersey Power & Light Co. 

“Patio Cooking and Garden Light- 
ing’? was the subject of the talk by 
Miss Margaret Schneider, Wheeling 
Electric Co. 

R. G. Halvorsen, Executive Vice 
President, Hamilton Manufacturing 
Co., in his discussion of “How to 
Step Up Consumer Appeal,” de- 
clared that women should be given 
a far more influential role at every 
step of the appliance business—and 
indicated that this is getting to be 
more and more the case today. 

Although women have made much 
progress in the appliance industry, 
Mr. Halvorsen noted that “there is 
still one area where they are largely 
absent, and, I believe, greatly missed. 
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Why don’t we see more women on the 
retail sales floors of America’s appli- 
ance outlets? I believe they belong 
there because the entire process of 
family care, and the household equip- 
ment used in family care, have a very 
personal meaning to women.” 

Mr. Halvorsen emphasized that 
“in the partnership of the appliance 
industry, the home service directors 
of electric utility companies have 
the heavy responsibility of customer 
communication.” 

Edwin Vennard, EEI Vice Presi- 
dent and Managing Director, was 
the dinner speaker on Jan. 8. He 
presented a “Report on Russia.” 

At the morning session on Friday, 
Jan. 9, details of EEI’s new Na- 
tional Electric Living Program were 
presented. The program was. ex- 
plained by E. J. Hurley, Chairman, 
EEI Residential Appliance Promo- 
tion Committee and Director, Resi- 
dential Sales, The Detroit Edison 
Co.; J. R. Furber, Chairman, EEI 
Residential Wiring Promotion Com- 
mittee, and General Sales Manager, 
Northern States Power Co.; ard 
R. J. Miller, Chairman, EEI Residen- 
tial Lighting Promotion Committee 
and Manager, Sales Promotion, The 
Cleveland Electric Illuminating Co. 


Job for Home Economists 


Home economists in the utility 
companies should “roll up their 
sleeves and start pushing appliances 
more,” Jack L. McDonald, Special 
Services Manager, Arizona Public 
Service Co., asserted. 

“Women are cleverer than men 
and they should be a whiz at selling 
appliances,” Mr. McDonald - said. 
“They are more curious than men. 
Their housework is still for many 
an uninspired thing—full of drudg- 
ery, little reward and just plain 
awful. 

“It is this sense of the awful 
which women are well aware of that 
gives them the selling advantage 
over men,” he added, ‘‘and women 
should stop being helpmates to men 
in selling and get out and sell on 
their own.” 

Mrs. Marguerite Fenner, Pacific 
Gas and Electric Co., quoted Charles 
B. Shuman, President, American 
Farm Bureau Federation, as saying 
40 percent of the nation’s population 
does not eat an adequate breakfast. 
Mr. Shuman suggested an educa- 
tional program on the importance of 
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eating breakfast to help eliminate 
the food surpluses with which this 
country is faced. 

Mrs. Fenner pointed out that to 
her this statement had an entirely 
different meaning: “If 40 percent of 
the people either do not eat break- 
fast or have an inadequate one, it was 
logical to conclude that in 40 per- 
cent of the homes, the ranges were 
seldom in use to cook a morning 
meal.”’ 


Appeal to Consumers 

“Mr. Shuman’s appeal was for a 
broad, down-to-earth educational 
program for consumers; and to me, 
this appeal was a personal challenge 
to home service,” Mrs. Fenner said. 

“So we set about getting reliable 
information to substantiate the 40 
percent figure, and it was readily 
available in the Iowa studies, the 
Elmo Roper studies, and others. We 
decided, also, to run our own tests 
to ascertain as accurately as possible 
the potential revenue represented by 
this 40 percent segment of our cus- 
tomers. To do this, we selected and 
test-cooked four different typical 
breakfasts, based on a family of four 
—two adults and two children. The 
meals were prepared using an elec- 
tric range and portable electric appli- 
ances where required. Quantities of 
energy used were carefully metered.” 

Mrs. Fenner pointed out that the 
results of these tests were turned 
over to the statistical bureau for an 
analysis which would indicate the 
additional revenue which might re- 
sult for the company system if some 
degree of change could be brought 
about. 

In making the computations, the 
average kwhr consumption for cook- 
ing the four meals, or 0.6 kwhr, was 
used, she stated. In addition, for 
analytical purposes, it was assumed 
that the 40 percent factor would not 
be applicable to weekends on _ the 
premise that with more leisure, 
breakfast habits would be subject to 
some change. Therefore, two days 
per week were deducted and a time 
factor of 260 days per year was used. 
Another factor was the number of 
customers and the figure used was 
40 percent of the total residential 
customers as of January 31, 1958. 
The last factor was the cost of en- 
ergy and for this, the average cost 
per kwhr as of January, 1958, was 
used. 

“The average per customer per 
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year use and revenue figures were 
not too startling —156 kwhr and 
$3.84 revenue,” Mrs. Fenner said. 
‘“‘However, when this figure was mul- 
tiplied by 589,540, the number of 
customers in the 40 percent segment, 
it amounted to over $2144 million dol- 
lars. Even 5 percent was well over 
$100,000 and 10 percent over a quar- 
ter of a million dollars. 

“Next fall,’ she said, ‘“‘we plan to 
sponsor Better Breakfast Month 
throughout our system and one of 
our institutional ads, running in over 
300 newspapers, will be devoted to 
this important subject. Food com- 
modity groups have agreed to tie in 
with advertising of their own. 

“Our Better Breakfast Program,” 
Mrs. Fenner added, of a 
full-color slide lecture, ‘The Mighty 
Mite of Breakfast,’ and a 16-page 
booklet, ‘A Good Breakfast for a 
Good Day.’ This lecture and distribu- 
tive piece are being used with all or- 
ganized adult groups (PTA _ and 
church groups, women’s clubs, etc.) ; 
with assembly groups’ in high 
schools; home economics classes; 
company employees as well as with 
employee groups of other large firms 
and industrial plants. In addition, the 
booklet is available to our customers 


“consists 


through information racks in each 
of our local offices.” 
The final address of this session 


was by Miss Virginia Van Nostrand, 
Home Service Director, Whirlpool 
Corp., St. Joseph, Mich. The luncheon 
speaker on Jan. 9 was E. P. Van 
Sciver, Product Dept., Philco Corp., 
who “Living with Elec- 
tricity.” 


discussed 


Helen Kirtland Speaks 
The afternoon session of Jan. 9 
was opened with an address by Miss 
Helen Kirtland, Manager, General 
Electric Consumers’ Institute, 
ville, Ky. 
Miss Loreen 
Power and Light Co., in her 


Louis- 


Wisconsin 
talk, 
that 

com- 


Jacobson, 


“Communications,” 
the greatest 
municating one’s 
enthusiasm. 


emphasized 
single factor of 
ideas to others is 
“Your expressed inter- 
est and enthusiasm creates immedi- 
ate awareness and interest by others. 
An example: The blender is one of 
my pet appliances. In my home, in 
the office, in training home econo- 
mists, and socially, my enthusiasm 
knows no bounds as far as the versa- 
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Miss Judith E. 
listens to address by former film star George Murphy at the Live Better 


Electrically Women’s Conference at the Edgewater 


tility of this appliance is concerned. 
And there isn’t a single girl who has 
left the company who has not pur- 
chased or put a blender on her wed- 
ding gift list.” 

Mrs. 
and 


Vivian Overand, Oklahoma 
Electric Co., described the 
‘Baby Derby” promotion of her com- 
pany, which designed to sell 
portable electric space heaters for use 


Gas 
was 


when the baby is bathed in a room 
other than the bathroom. Following 
this campaign, the company is using 
the baby approach on another pro- 
motion—a congratulatory direct-mail 
piece of literature to parents of new- 
born babies directed at electric dryer 
ales. 

A “Kiwanis Pancake Bake” 
Cedartown, office of 
Co., was described by 
Westbrook, 
Co. The affair uses electric fry pans, 
sriddles and coffee makers, in addi- 
tion to mixers and ranges, 
and refrigerators. For $1, customers 
may have as many pancakes and 
sausages as they can eat. This annual 
event usually brings 700-1000 people 
into the office to witness electrical 
appliances in use. 


in the 
Georgia 

Miss 
Power 


Ga., 
Power 


Louise Georgia 


roasters 


O’Flaherty, Chairman, EEI Home Service Committee, 


seach in Chicago. 


in her address, “Glamorizing an 
Old, Old Story,’ Miss Erna Fisher, 
Hartford District, Connecticut Power 
Co., described a demonstration that 
uses several electrical appliances. 

A “Spring Kitchen Tour” of. all- 
electric kitchens was the subject of 
an address by Mrs. Opal H. McDuff, 
Louisiana Power & Light Co., Bas- 
trop, La. About 125 people toured 
five homes and stimulated the com- 
pany’s Live Better Electrically pro- 
gram. Since the tour, Miss McDuff 
has worked on 27 kitchen plans with 
customers. 

Miss Betty Watson, Dallas Power & 
Light Co., spoke on “Kitchen Plan- 
ning.” 

Miss Peg Buchan, Indiana & Mich- 
igan Electric Co., discussed ‘Elec- 
tric Home Heating—a New Market— 
a New Challenge for Home Service.” 

“Medallion Homes” were discussed 
by Mrs. Evelyn Conant, Southern 
California Edison Co. 

On Saturday, Jan. 10, the group 
visited the Furniture Mart in down- 
town Chicago. The luncheon speaker 
on Jan. 10 was Miss Mercedes Hurst, 
Public Relations Consultant, Interna- 
tional Harvester Co. 
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The Gilbert Report 


A Study of the Economic Evaluation 


of Alternative Utility Services 


By William M. Shepherd 
Vice President, Arkansas Power & Light Co.* 


OR a long time there has been a 

great need for factual data for 

use by engineers, architects and 
builders in making economic studies 
of comparative costs of energy supply 
for military housing projects. 

Last March Edison Electric Insti- 
tute requested that such a study of 
the economic evaluation of alterna- 
tive utility services be undertaken. 
The engineering consulting firm of 
Gilbert Associates, Inc., was selected 
to prepare the study, under the direc- 
tion of Malcolm G. Davis, Vice Presi- 
dent. 

Programs of the military forces 
for the construction of group housing 
for families have produced many 
questions which are answered in this 
Report. One of the outstanding find- 
ings is that all-electric service for 
many military multiple housing proj- 
ects can be more economic than vari- 
ous combinations of electric and gas 
services. 

The Gilbert Report evaluates the 
alternative means of providing elec- 
tric or combination electric and gas 
Capehart type military 
housing. The Capehart Act, Title 
VIII of the National Housing Act, 
enables the military forces to furnish 
housing to personnel at military 
bases. In these projects electric or 
electric-gas service is purchased by 
the military base at a selected point 


service to 


of delivery. The houses are equipped 
with major appliances, heating and, 
often, cooling equipment furnished 
by the military base. 

For its study, Gilbert Associates 
selected a 500-unit military housing 
development of the Capehart type, 
composed of 350 three-bedroom units 
and 75 units each of two and four 
bedrooms. Two locations in the 3500- 
degree day heating and 1000-hour 
cooling zone were selected, one in 
north central North Carolina and the 
other in northern Georgia. 


*Mr. Shepherd is Chairman of the EEI 
Klectric Housing Subcommittee. 


Two basic conditions 


lyzed: 

All Electric 

All appliances and the heating 
and cooling equipment would be 
electric. Heating and_ cooling 
would be performed by the heat 
pump in one case. In another case 
heating would be of the resistance 
type and would be per- 
formed by electric air conditioning. 


were ana- 


cooling 


Combination Electric and Gas 

Lighting, miscellaneous  appli- 
ances, refrigerator and dishwasher 
would be electric. The clothes 
dryer, range, water heater and 
space heating equipment would be 
gas. In one case electric cooling is 
assumed and in another gas 
cooling is assumed, 


case 


The Gilbert Report contains no 
‘“‘pat’”’ answer to the question of which 
is most economic, full electric service 
or one of combinations of 
electric and gas services, to meet the 
energy requirements of a_ specific 
military multiple housing project. It 
provides no simple formula for de- 
termining which is least 


several 


expensive 


in all cases. The Report, however, 
does offer a way to analyze each hous- 
ing project on its own merits, point- 
ing out the factors which must be 
considered and the calculations which 
must be made to find out whether 
complete electric or combination gas 
and electric service is best for a 
specific housing development in a spe- 
cific location. 

In order to determine which method 
of serving household energy require- 
ments is least expensive, the Report 
states, many factors in addition to 
the direct cost of energy must be con- 
sidered. It points out that 40 to 60 
percent of the total costs of energy 
supply are in addition to the cost of 
fuel or electricity. 

Costs, other than the cost of fuel 
or electricity, considered in the Re- 
port consist of operating, mainte- 
nance and annual capital charges re- 
lated to: electric and gas distribution 
systems; cost differences for inside 
Wiring and piping; charges or credits 
involved in structural modifications 
of housing units because of type of 
energy supply; differences in initial 
and long-term operating costs of ap- 
pliances and other equipment utiliz- 
ing the service; variations in annual 
cleaning and maintenance costs caused 
by choice of energy sources; and the 
diversity benefits, in the instance of 
military housing, resulting from the 
differences in time of occurrence of 
peak loads for military base area and 
housing area. 

With. all-electric service, no gas 
distributing facilities are needed at 
all. However, when gas is used to the 
maximum for heating and cooling 
and all possible appliances, an electric 
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distribution system is still required 
for lighting, for the numerous elec- 
tric appliances which have no gas- 
powered counterparts, and for motors 
and controls on the gas appliances 
themselves. This means two sets of 
distribution facilities are necessary 
and the cost is more than the single 
system needed for all-electric service. 
Not included in the cost compari- 
son of the Report are many intangible 
factors related to the choice of energy 
supply, but which have definite effects 
upon tenant satisfaction and which 
should be carefully reviewed and 
evaluated when selecting the domestic 
energy source or sources for multiple 
housing. Some of them are: 


1. The relative safety factors of 
electric and fossil fuel heat 
sources. 


2. The comparative extent of heat 
wastage by the two types of cook- 
ing equipment. 

3. The superiority of humidity con- 
trol with electric cooking. 

4. The relative ease of operation 
and cleaning of the various utili- 
zation devices. 

5. The tenant user’s evaluation of 
the degree of “modernity” of the 
various appliances installed. 
The Report points out that “when 

the economic factors are closely bal- 

anced, the qualitative factors may 
well be the determining element.” 
The utilization of electricity was 
based on extensive research in the 
field of residential customer load 
characteristics as established by nu- 
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merous appliance, individual customer 
and group test programs completed 
by various units of the electric indus- 
try. These studies have been used by 
the engineers who prepared the Re- 
port. The engineers have personally 
conducted several test programs in- 
volving more than 1500 individual 
customer tests and a number of indi- 
vidual circuit or group tests. 
Determination of the electric utili- 
zation patterns for heating and cool- 
ing equipment required 
knowledge of heat conditions, 
temperature variations, and operat- 
ing characteristics of the utilization 
equipment. Utilization was considered 
for fully insulated housing units and 
for medium insulated housing units. 
The study shows that the fully in- 
sulated units were more 
to operate and, of course, 
more comfortable living. 


detailed 


loss 


economical 
provide 


Load Research Data Used 

The pattern of demand and energy 
required, developed from load _ re- 
search data, enabled the engineers to 
determine the monthly energy usage 
and the billing demand resulting from 
the diversity of: (1) the individual 
demands of appliances; (2) demands 
between’ the heating or cooling load 
and the other load from appliances 
and lighting; and (3) the housing 
project demand with that for the 
military base. 

The monthly demand and energy 
requirements for natural gas 
computed by applying proper utiliza- 


were 
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tion ratios to the electric utilization 
patterns giving appropriate considera- 
tion to heat conversion efficiencies and 
stack Responsible testing 
laboratories have published the utili- 
zation ratios found from their testing 
programs. 

The of gas and electricity 
were calculated by applying the ap- 
plicable rates to the monthly demands 
and energy usages. The rates for the 
North Carolina area are those for 
Duke Power Co. and Piedmont Natu- 
ral Gas Co. For the Georgia location 
the rate of Georgia Power Co. was 
paired with the rate for Atlanta Gas 
Light Co. The results from these rate 
applications, added to the primary 
costs of interest, depreciation, main- 


losses. 


costs 


tenance, etc., show that all-electric 
service can have a significant eco- 
nomic advantage over combination 


electric and gas service. These re- 
sults are shown in Table I. 

Results as determined by the Gil- 
bert Report correlate closely with 
those found by a study prepared by 
the Southeastern Electric Exchange 
entitled “Economic Study of Electric, 
Gas and Oil Usage for Capehart and 
Other Public Housing Projects—June 
1958.” In the SEE study five actual 
military bases in the southeast were 
analyzed. 

The continual narrowing of the 
price margins between electricity and 
other energy sources is an important 
factor which was not considered by 
the engineers in their economic com- 

(Continued on page 64) 
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ar A TypicaL Minirary Hovusinc 


Less than 1006 Occupancy (h 


Annual Cosi 


Reduction with GO", Soe, 
Vedium Full Full Insulation Ovceupancy Occupancy 
1 2 ; h (5) “r) 
4. NortrH CENTRAL NortH Caro.ina: 
All Electric Service: 
1. Heat Pump Heating $186,809 $175 437 $11,372 $168 537 S161 645 
2. Resistance Electric Heating plus 
Flectrie Air Conditioning 299 837 189 434 20 , 403 180,932 172,422 
Minimum Electric Service: 
3. Gas Heating plus Electric Cooling 228 .558 210,216 18,342 201 681 193,138 
1. Gas Heating and Cooling 268 385 237 ,236 31,149 226 , 869 216,505 
B. NORTHERN GEORGIA: 
All Electric Service: 
1. Heat Pump Heating 192,857 180, 206 12.561 172,907 165,536 
2. Resistance Electric Heating plus 
Electric Air Conditioning 218,825 196 , 262 22 563 187 ,024 177,788 
Minimum Electric Service: 
3. Gas Heating plus Electric Cooling 189,952 179 ,852 10,100 73,935 168 028 
t. Gas Heating and Cooling 200 , 887 187,182 13,705 181,311 175.183 
Notes: (a) Full insulation = 6-4-2 plus: medium insulation 1-2-1. 


(6b) Full insulation basis. 
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An undertone of optimism marked the annual seminar in New 
York City as a new attendance record was set. For the first time, 
representatives were able to discuss in detail the actual operation 


of electronic equipment. 








Sixth EELAGA Electronics Seminar 


NEW attendance record was es- 


tablished at the recent Sixth 
Annual Electronics Seminar 
held in New York City and _ spon- 


sored by the EEI Accounting Divi- 
sion and the Accounting Section of 


American Gas Association. There 
were 283 registrants, representing 
104 companies, also a new record 


high. 
The three-day seminar at the Ho- 
tel Commodore marked by an 
undertone of optimism. In former 
much of the equipment dis- 
still on the drawing 
most utilities reported 
only the trials of converting to new 
electronic This 
manufacturers have 
installations in actual 
operation and some utilities have be- 
gun to their 


Was 


years 
cussed was 
boards and 
equipment. 
many 


year, 
however, 
successful 
recapture conversion 
costs. 


The seminar was arranged by R. 


EK. Harbaugh, Philadelphia Electric 
Co., and Chairman, EEI Electronic 
Accounting Machine Developments 


Committee, and John E. Towles, Co- 
lumbia Gas System Service Corp., and 


Chairman, AGA Electronic Account- 


ing Machine Developments Com- 
mittee. . 
“The Electronic Committees’ Re- 


port to the Utility Industry” was the 
theme of the seminar. 
three general 


There were 
and a series 
of panel sessions. The general sessions 
covered these subjects: ‘“‘What’s New 
in Hardware—Input and Output?”; 
“What's Hardware — Total 
System?”; and the “ABC’s of Elec- 
tronics.” Panel covered 
Accounting Applica- 
tions”; “General Accounting Appli- 
cations”; “Specialized Applications” ; 
“Organizational Approaches to Data 


sessions 


New in 


sessions 
“Customer 


’ 


Processing’; “Problems in Achiev- 
ing the Economic Goal’; and “Input- 
Output Approaches.” 

3each J. McMillen, Chairman, the 
EEI Accounting Division Executive 
Committee, and Manager, Service 
Dept., The Cincinnati Gas & Electric 
Co., opened the seminar, and E. T. 
White, Public Service Electric and 
Gas Co., gave a report on the Har- 
vard Research Project. 

First Session in Brief 

Briefly, 
“What’s 
and 
jects: 
Addressograph-Multigraph, by E. 
K. Schneider, East Ohio Gas Co. Mr. 
Schneider discussed the Addresso- 
graph-Multigraph announcement of 
a device for the simultaneous trans- 
fer printing of both post 
card bills. Continuous form transfer 
masters are prepared in one opera- 
tion on tabulars or high-speed print- 
ers. The masters then are processed 


the first general session— 
New in 
Output ?”—covered 


Hardware 
these 


Input 





sub- 


sides of 


in the new unit to print complete 
post cards at the rate of 7200 an 
hour. After the post card printing 


operation, the transfer masters are 
bound and become the billing regis- 
ter. 

Burroughs, by E. D. Cowles, The 
Detroit Edison Co. Mr. Cowles dis- 
cussed this company’s announcement 
of an electrostatic matrix character 
line printer to be available in about 
two years. It will operate at a re- 
ported speed of about 40,000 lines 
per minute. The printing process is 
completely electronic and there are 
no mechanical parts other than the 
paper handling equipment. 

Datamatic and Anelex, by G. A. 
Ford, The Connecticut Light & 
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Mr. Ford described the 
Anelex off-line, high-speed print sta- 
tion. It consists of a magnetic tape 
handler, a print and format control- 
ler, and the printer. The printer pre- 
pares 120 character lines of alpha- 
numeric data at 1000 lines per min- 
ute, or numeric data at 2000 lines per 
minute. About 100 units have been 
installed, one in a utility. 
Intelligent Machines Research, by 


Power Co. 


E. J. Knight, Baltimore Gas and 
Electric Co. Mr. Knight described 
a new typeface called “IMR/Self- 


check” which provides for checking 
of reading accuracy by IMR’s optical 
scanning system. The system was re- 
ported to be able to read printed 
cash stubs at the rate of 400 charac- 
ters per second, sufficient to operate 
an IBM type 523 summary punch at 
its rated speed of 100 per minute. 
Philco, by G. H. Harbison, Phila- 
delphia Works. Mr. Harbison 
spoke on the Philco Corp.’s Transac 
S-2000 system 


Gas 





a completely transis- 
computer system which in- 
cludes a complete line of input-out- 
put and off-line 


torized 


peripheral equip- 
ment. Magnetic tape speeds of 
90,000 characters per second were 
quoted. An _ off-line alphanumeric 


printer can print 120 character lines 
at 900 lines per minute. 

Eastman Kodak, by F. J. Porter, 
Jr., Consolidated Edison Co. of New 
York., Inc. Mr. Porter described the 
Daycom system for reading data at 
90,000 characters per second in an 
on-line computer application, and 
announced that a model would be 
available this month. 

Standard Register, by W. J. Ott, 
The Cincinnati & Electric Co. 
Mr. Ott spoke on many products of 
Standard Register Co. The tab card 


Gas 
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die cutter cuts unit card documents 
from marginally punched continuous 
card stock previously processed by a 
high-speed printer. He also discussed 
the Stanomatic system of writing 
and reading magnetic dot patterns. 

Stromberg-Carlson, by J. W. Va- 
nier, Southern California Gas Co. Mr. 
Vanier described the company’s SC- 
5000 high-speed printer, reported to 
produce 5000 lines per minute, which 
uses Xerox process to copy the in- 
formation from the face of a char- 
actron shaped beam tube. 

The second general session, “What’s 
New in Hardware—Total System ?”’ 
covered these subjects: 

Alwac, by S. E. Wertheim, The 
Cleveland Electric Illuminating Co. 
Mr. Wertheim described the Alwac 
model III E medium-scale computer 
system. The independent search fea- 
ture of the tape transport device was 
covered. This feature com- 
paring register on each tape unit. 

Electrodata and Bendix, by J. W. 
Vanier, Southern California Gas Co. 
Mr. Vanier said the first installation 
of the Datatron 220 
for Hoffman Electronic. 


uses a 


scheduled 
The Bendix 


Was 


G15 magnetic drum computer also 
was covered. He reported that 140 
of these machines now were in- 


stalled. Bendix recently announced 
the Model CA-2 punched card and 
tabulator coupler to be used with 


the G15. The coupler provides for 
the connection of up to three input- 
output punched card units such as 
the IBM 514 or 402. 

General Electric, by G.J.Schneider, 
General Public Utilities Mr. 
Schneider reported on the plans of 
General Electric to market a line of 
data processing equipment in 1959. 
Literature distributed described the 
Model 210 magnetic drum medium 
scale system and the Model 100 mag- 
netized - core, large - scale 
Both are transistorized. Peripheral] 
equipment includes on and off-line 
printers and a paper document han- 
dler with an ABA magnetic charac- 
ter reader. Magnetic tape units also 


Corp. 


system. 


will be available with either the 210 
or 100 systems. 
International Business 
by R. H. Johnson, 
Gas Co. Mr. Johnson reported on the 
new IBM 7070 data processing sys- 
tem, a completely transistorized sys- 
tem ranging in size from intermedi- 
ate to large scales since its capacity 


Machines, 


Brooklyn Union 
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can be varied on the building block 
principle. The computer can be com- 
bined with multiple card input and 
output units, on-line printers, Ramac 
storage units, magnetic tapes, and 
inquiry typewriter stations. The core 
memory retains either 5000 or 9900 
words of 10 decimal digits plus sign. 


Memory access time is six micro- 
seconds, and the high-speed tapes 
can read 62,500 characters per 


second. 

National Cash Register, by C. 
Marchyshyn, West Penn Power Co. 
Mr. Marchyshyn reported that Na- 
tional Cash Register will install the 
first Model 304 system late in 1959. 
Increases in the speed of the printer 
and card reader were mentioned. 

Radio Corporation of America, by 
E. T. White, Public Service Electric 
and Gas Co. Mr. White spoke on t’ 
RCA 501 data processing system now 
in the prototype stage. 


Electronics Through the Years 

At the second general session, F. J. 
Porter, Jr., Consolidated Edison Co. 
of New York, Inc., discussed “Elec- 
tronics Through the Years.” He 
that as of today six large-scale com- 
puter systems are operating in the 
industry and 


said 


several more are on 


order. He added that a large num- 
ber of smaller systems are installed. 
“We, therefore, have passed through 
Mr. Porter 
“and are now in the operating 


the development stage,” 
said, 
stage of computer utilization.” 

The third 


“ABC’s of Electronics,” 


the 
held on 
the final day of the seminar and was 


session, 


general 


Was 


devoted to the major steps of an elec- 
tronic program, beginning with the 
feasibility study and ending with the 
actual operation and maintenance of 
going 
medium-scale 


programs in a 
Both 


puters were included in the presen- 


installation. 


large and com- 


tation. 


Feasibility Study Discussed 

“Feasibility Study” was discussed 
by E. T. White, Public Service Elec- 
Ott, The 
Cincinnati Gas & Electric Co. Speak- 
ing on his company’s approach to ac- 
counting, Mr. White said that PSE&G 
established a 


tric and Gas Co., and W. J. 


tentative three-year 
schedule to study the application of 
electronic accounting to the 
function The first year was 
spent in training and educating the 


billing 
only. 
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group members on computers. The sec- 
ond year was devoted to analyzing all 
details of the existing billing require- 
ments and procedures. The third year 
is being utilized to determine the 
functional and economic feasibility of 
a computer application on billing only. 

Mr. Ott said the feasibility study 
in his company involved a consult- 
ant. A company man was assigned 
to work with the consultant and this 
team studied the details of every af- 
fected operation. He said the study 
indicated that there were savings, 
but the substantial installation costs 
made it desirable to wait for new 
equipment. Mr. Ott feels that the 
main problem in a feasibility study 
is to develop a plan that minimizes 
conversion costs. In discussing other 
methods of conducting a feasibility 
study, he pointed out that govern- 
ment agencies write detailed specifi- 
cations which they send to manufac- 
turers, who submit bids. 

H. E. Mueller, Philadelphia Elec- 
tric Co., had as his topic, “Choosing 
the He that 
his company had been engaged in a 
feasibility study for the last three 
years. He the recent develop- 
ment of the “building block” princi- 
ple and equipment 
tends to eliminate the previous dif- 
ferences between medium and large- 
scale computers, making it more diffi- 
cult to select equipment. 

Mr. Mueller suggested the follow- 


Hardware.” reported 


said 


transistorized 


ing steps in choosing electronic hard- 
data processing 
develop system requirements 
commensurate with company policies; 
develop specifications for the manu- 
the manufactur- 
ers’ proposals, and apply the criteria 
for 


ware: define your 


needs; 


facturers; evaluate 
decisions. 

The criteria for deciding between 
competitive equipment, according to 
Mr. Mueller, should include the fol- 
lowing: 

1. Cost 

operating costs, installation and 


factors—equipment and 


conversion costs, future system 


expansion costs and major 


breakdown recovery costs. 


2. Technical factors — reliability 
of the 
time 


equipment, validity of 
comparison of 


each make 


estimates, 
specific features in 
of equipment, etc. 

factors—state of 
equipment, service bureau avail- 
ability, delivery lead time, will- 


3. Manufacturer 
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ingness to accept penalties for 
delay, etc. 

4. Flexibility factors—ability of 
equipment to absorb growth vol- 
ume and new applications. 

5. Special considerations—relation- 
ship with given manufacturers, 
company’s attitude toward pio- 
neering a new product, and in- 
ternal policies. 

“Programming Problems” were dis- 
cussed by A. J. McNulty, Boston Edi- 
son Co., and F. Knippenberg, The 
Detroit Edison Co. 


A Controversial Subject 


Indicating that the selection and 
training of systems men is a contro- 
versial subject, Mr. McNulty said 
successful criteria have not been de- 
veloped yet on the basis of operating 
experience. Boston Edison, he ex- 
plained, has tried to set high stand- 
ards in selecting its personnel. The 
major qualities sought were desire 
and drive, but personality also was a 
major consideration, since the individ- 
ual must be capable of obtaining 
help from others, as well as working 
alone on original 
conducted 
people who 


Interviews 
qualified 
interested. Infor- 
mation was obtained from their su- 
pervisors and 


ideas. 
were with all 
were 
each applicant was 
rated. Psychological tests were ad- 
ministered. The people selected had 
some experience in procedures, an” 
had an above-average rating at their 
previous work. The primary source 
of qualified manpower was the exist 
ing procedures group. 

Covering the organization of proc- 
essing data at his company, Mr. 
Knippenberg described some of the 
problems encountered in 
and in carrying out the 
programming work. At De- 
troit Edison the electronic data proc- 


selecting 
personnel 
actual 


essing area consists of planning and 
programming, operating, and sched- 
uling and controls service group. In 
selecting programmers, Detroit Edi- 
son chose people who had been suc- 
cessful in other jobs, who had ana- 
lytical minds trained in_ logical 
thinking, who enjoyed mental chal- 
lenges and who were not easily frus- 
trated, and who were creative and 
had the ability to learn quickly. A 
test developed by their own indus- 
trial psychologist was used to weed 
out a few low scorers. 

Mr. Knippenberg pointed out that 
in programming, “it will take longer 
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than you think; it is more complex 
than you think, and it will cost more 
than you think.” After the program 
is operating, he explained, continual 
changes are required and a formal 
procedure for making changes is 
necessary to prevent deterioration of 
the operation. He emphasized the 
necessity of debugging at a desk 
rather than at a computer in order 
to keep costs at a minimum. He add- 
ed that the problem of converting 
from one computer to another is yet 
unsolved. ‘‘It is a problem that must 
be resolved by the manufacturers 
but will require pressure and coop- 
eration of the users,” he said. 
“Conversion and Installation” was 


the subject of talks by J. A. Comer- 
ford, Consolidated Edison Co. of 
New York, Inc., and F. F. Beisel, 


Pennsylvania Power & Light Co. The 
conversion and installation problems 
of Con Ed were described by Mr. 
Comerford. Its first 705 was deliv- 
ered in April, 1956. After debugging 
the payroll the first weekly 
payroll was produced on June 1. Th 
records of 23,000 employees on 600,- 
000 three 
Payroll was 
selected because it was highly mech- 
anized, was a large part of general 
accounting 


runs, 


cards converted to 


reels of magnetic tape. 


were 


equipment and 

could be computed in 12 hours each 

week. 
Conversion of 


cost, 


distribution 
was much simpler than payroll and 
the distribution of 240,000 


labor 


covered 


charges per month to over 7500 ac- 
counts and orders. The remaining 
payroll operations were then con- 


verted. 


Computer Used Further 

In February, 1957, according to 
Mr. Comerford, materials and sup- 
plies with an activity of 35,000 items 
per week were put on the computer. 
Reporting period was cut down from 
one month to one week to impro 
control. Stockholder records next 
converted. Early in 1957 the 
preparation and calculation of Bronx 
customer bills were put on the 705. 
In 1958 a receivable 
master file was established first for 
the Bronx and then for Manhattan. 
1958, a 
installed 


were 


tape accounts 


In September, second com- 
and Brooklyn 
and Queens were added to the work- 
load. 


puter was 


Some helpful conversion ideas 


Page 55 


pointed out by Mr. Comerford in- 
cluded editing input, using an edited 
master file, not overloading the 
equipment at the beginning, saving 
input for three generations, not par- 
alleling for too long a period, bring- 
ing totals from run to run, having 
computer operators come from the 
programming staff, being selective 
in the choice of applications, and not 
accepting delivery until the company 
is ready. 


IBM 650 System Described 

Mr. Beisel described his company’s 
experience in converting to an IBM 
650 system. The company serves 
more than 700,000 customers. Dur- 
ing the conversion the meter books 
were replaced by a mark sensed me- 
ter reading system and a billing reg- 


ister containing sufficient informa- 
tion to satisfy reference require- 
ments. Meter reader codes and other 


additional punched data not required 
in the old system were mark sensed 
by the central office staff during the 
conversion. 

Mr. Beisel cited the following po- 
tential trouble areas when making a 
customer accounting system change: 

1. Establish a 

version schedule. 


conservative con- 


to 


Permit only a minimum amount 
of rerouting during conversion. 
3. Don’t 
and confusion of operating both 


underestimate the errors 


the old and new systems simul- 
taneously. 
1. Don’t 


underestimate the com- 

puter time required. 
5. Hold extensive training ses- 
sions in all clerical areas af- 
fected by the systems chang 


and back up this training with 
complete written and _ illus- 
trated instruction manuals. 

6. Provide for a continuing follow- 
up of the clerical areas by an 
adequate number of well-quali- 
fied supervisors. 


~] 


On any system change affecting 
the field, test the change in a 
representative area prior to the 
full-scale and don’t 
start the conversion during De- 
cember. 


conversion, 


“Operation Clean-up and Mainte- 
nance” was discussed by D. E. Ash- 
craft, Commonwealth Edison Co., and 
J. G. Cadby, Electric 
Power Co. 


Wisconsin 
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Mr. Ashcraft reported that his 
company converted from a Model 702 
to a Model II 705 in 17 days. It has 
13 computer runs for billing 2,000,000 
customers and its file maintenance 
activity is 290,000 accounts per day. 
Commonwealth, according to Mr. Ash- 
craft, is now achieving savings in 


excess of the original anticipated 
rate. He said 219 new instruction 
tapes, an average of 16 new tapes 


for each of the 13 computer opera- 
tions, were prepared in a 10-month 
period. In making these changes, 
programmers work individually. Su- 
pervisory personnel subject each sug- 
gested improvement to a rigid evalua- 
tion as to cost versus benefits. 

Mr. Ashcraft said that a feasibil- 
ity study on the 7070 computer had 
been made, but that, at present, the 
estimated conversion costs were too 
high to be offset by operating sav- 
ings within a reasonable time limit. 
Also, he pointed out, such a change 
would delay the development of new 
programs for the 705. 

Mr. Cadby said his company al- 
lowed one man to develop, program, 
install and maintain each application 
in the 650 system. He discussed four 
types of maintenance: revisions due 
to procedural changes, table mainte- 
nance, analysis of irregularities and 
analysis of machine stops. The pro- 
grams are set up so that computer 
operators are not required to have 
programming training. Each irregu- 
larity or machine stop is referred to 
the programmer who determines if 
the program is at fault or if the 
machine has failed. 

Five people are engaged in 
gramming and about 5 to 10 
cent of their time is spent on 
gram maintenance. Mr. Cadby 
pointed out that unscheduled down 
time had been reduced from 4.8 per- 
cent to 3 percent and that the ma- 
chine had never full 
day. The average maintenance time 
is 11 hours a month. 

The panel discussions were held 
on the second day of the seminar. 
“Here’s How We Do It” was devoted 
to actual 


pro- 
per- 
pro- 


been down a 


experiences of member 
companies on how they utilize com- 
puters and solve related 
The discussion of “Customers <Ac- 
counting’ Applications” was moder- 
ated by H. W. Steiner, the Niagara 
Mohawk Power Corp. 

“General Accounting Applications” 
Was moderated by R. H. 


problems. 


Johnson, 
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Wilgar Coleman, Editorial Director 


of EEI, Retires after 35 Years 





WILGAR COLEMAN 


W ILGAR COLEMAN, head of the 
editorial department at Edison 
Electric Institute, retired Jan. 30 
after 35 years of service with the In- 
stitute and its predecessor, the Na- 
tional Electric Light Association. 

Succeeding Mr. Coleman as editori- 
al director is Prall Culviner, who 
joined the EEI editorial department 
in 1948. 


Edited NELA Bulletin 


Since the organization of the EEI 
in 1933, Mr. Coleman has been re- 
sponsible for the editing and produc- 
tion of all the I'nstitute’s publications. 
He began work with the NELA in 
October, 1923, as editor of the NELA 
BULLETIN. 

Before joining the electric utility 
company trade association, he worked 
for a railway company, with an ad- 
vertising agency, and as a newspaper 
reporter and departmental editor. He 
served with the 114th Field Artillery 
(30th Division) in the World 
War. 


first 


PRALL CULVINER 


Mr. Coleman was born on a farm in 
West Tennessee, Jan. 17, 1894. He 
was married in 1924 to Patty Booker 
Mosby. Mr. and Mrs. Coleman have 
a son and daughter, both married, 
and seven grandchildren. 

Mr. Culviner served in various edi- 
torial capacities at the Institute until 
1953, when he became secretary and 
co-ordinator of the Light’s Diamond 
Jubilee celebration of Edison’s inven- 
tion of the electric light bulb. In 
1955, he joined the public relations 
department of Sylvania Electric Prod- 
ucts Inc., and returned to the Insti- 
tute two years later. 


World War II LCI Skipper 

Mr. Culviner served in World War 
II with the naval amphibious forces 
as executive officer and skipper of the 
USS LCI (L) 996. He is a graduate 
of Brown University, and is married 
to the former Leslie Anne Philbrick 
of Providence, R. I. With their son 
and daughter, they live in Madison, 
i ae 





of the Brooklyn Union Gas Company. 

A. S. Reck, Union Electric Co., 
was moderator of the session on 
“Specialized Applications.” 

The discussion of “Organizational 
Approaches to Data Processing” was 
moderated by E. K. Schneider, East 
Ohio Gas Co. 


“Input-Output Approaches” was 
moderated by E. J. Knight, Baltimore 
Gas and Electric Co. 

“Problems in Achieving the Eco- 
nomic Goal” was moderated by R. C. 
McCollum, The Peoples Gas Light and 
Coke Co. 








— ———— 





gir’ 
litt 
the 
por 
tior 
whe 
bul; 
V 
of 
can 
rep 
mal 
a ] 
fort 
fore 
his 
“Ge 
doo 
N 
and 
is j 
tual 
gre: 
to |] 
that 


195% 


rm in 
He 
ooker 
have 
rried, 


s edi- 
until 
y and 
mond 
inven- 
>. In 
ations 
Prod- 
Insti- 


: 
1 War 
forces 
of the 
aduate 
arried 
ilbrick 
ir son 
idison, 


y 


Was 


timore 


e Eco- 
y R. C. 
‘ht and 




















“We try to sell safety rather than force it,’ says Mr. Bremner, “‘to con- 
vinee people they ought to work safely rather than penalize them when 
they don’t. All the gimmicks, gadgets and ideas used by the company 
are merely advertising which calls attention to the fact that we have a 
product—safety—to sell to the employees.” 








Getting the Dog Past the Jam 


By W. C. Bremner 


Superintendent of Safety. Commonwealth Edison Co. 


Com- 
Co. is the 


CCIDENT prevention at 
monwealth Edison 
responsibility of the foreman 
or supervisor. But just as a pretty 
girl can display a better figure by a 
little help here and there, so we in 
the safety section can give firm sup- 
port, round out some of the objec- 
tionable problems, provide an uplift 
needed, and help reduce the 
bulge of unwanted accidents. 

We believe that safety is a matter 
of selling. You can issue rules, you 
can try to enforce them, you can 
reprimand and penalize, but until a 
man is fully sold on safety, he is not 
a 100 percent worker. There- 
fore, safety must be sold. And _ be- 
fore a salesman can sell, he has to get 
his foot in the door. Hence, the title: 
“Getting the Dog Past the Jam’— 
door jamb, that is. 

Now, there are a lot of ways to sell, 
and a lot of ways to advertise—which 
is just a preliminary step in the ac- 
tual selling process. We’ve used a 
great many ideas in the last few years 
to help sell the fundamental premise 
that every job must be done safely. 

We don’t pretend to have all the 
answers, and what we are doing isn’t 
necessarily right. We haven’t been 
anywhere near 100 percent success- 
ful as you can see by comparing our 
safety record with those of other 
large electric utilities. 

However, we are making progress 
and our rate is only one-third what 
it was four years ago. I hope that 


where 


safe 


Presented before the 66th meeting of the 
EEI Accident Prevention Committee, New 


York, N. Y., Nov. 10, 1958. 


within four more years, we'll be pay- 
ing off at the Win, Place, or Show 
window, instead of being an also-ran 
and getting everyone else’s dust. 
The Safety Section is part of the 
Industrial Relations Dept. and con- 
sists of the superintendent; a safety 
engineer, with a safety advisor, two 
stenographers, and a statistical clerk; 
and two safety supervisors who have 
functional control of nine safety ad- 
visors assigned to our various divi- 
This makes a total of 17 peo- 
ple—or about one safety employee for 
every 900 employees in our company. 


sions. 


Committee Determines Policy 

Policies are determined by the 
Safety Policy Committee, composed 
of the personnel director; the five 
managers in charge of engineering, 
power production, operating, con- 
struction, and industrial relations; 
and the superintendent of safety. This 
high-level group not only sees to it 
that when a safety policy is adopted 
or a decision is made, the idea will 
be carried out, but also helps me by 
providing guidance and leadership. 

First impressions are always an 
important part of any safety pro- 
gram. When an applicant comes into 
one of our employment offices for a 
job, one of his first impressions is 
this statement, “Safety is a must in 
our company and helps make it a good 
place to work. Make sure of Safety 
First!” 

From the time he signs on with us 
until he signs off years later, the em- 
ployee is beseiged with signs. They 
may hang on the wall of a district 
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headquarters and carry a message for 
the operating personnel; or be large 
outdoor affairs at a generating sta- 
tion, so located that both employees 
and the public can see it through the 
entrance gate. It may paraphrase the 


well-known GI slogan: “Kilroy was 
here and worked safely,” and _ be 
pasted on the side of a transformer 
by one of our safety advisors, to be 
discovered by the next underground 
crew in the vault; or it may be a 
catchy message cemented to the aisle 
of our shop, where mechanics, car- 
penters, and painters can see it, if 
they watch their step. Most of our 
posters are obtained from the Na- 
tional Safety Council, Edison Electric 
Institute, and other national organ- 
izations. 

Each of our crews is furnished with 
a card every month. These are hung 
in the crew compartment where the 
men will see them as they ride from 
job to job. Some of the cards are 
aimed at a certain season of the year, 
like summer; others at a specific date, 
such as Thanksgiving. When we have 
a specific drive or campaign, we de- 
sign a card to augment whatever other 
publicity is used. 

In addition to these cards, all of 
our construction crew foremen are 
furnished material for use in a weekly 
tailboard conference. Some of the 
topics are discussions or editorials, 
and serve as a basis for the foreman 
to analyze the actions, attitudes, or 
habits of people, or the hazards of 
the work. Other topics are pictorial, 
and illustrate unsafe practices. In 
handling the pictorial topics, the fore- 
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These are some of the materials used by Common- 
wealth Ed‘son to keep the subject of safety before 
every 


its employees 52 weeks of 


man gives each member of the crew 
a copy of the picture, and then asks 
leading questions such as, “What is 
wrong in this picture? What is the 
safe way to raise or lower objects 
to or from a man on a pole? Is there 
anything in our safety rule book re- 


garding this practice?” Sometimes 
we describe recent accidents using 
semi-comical drawings to illustrate 


what happened. 

Last year the Edison Service News, 
our company’s monthly magazine, car- 
ried a holiday greeting to each em- 
plovee from “Bea Safe,” a character 
we created which represents 
safety throughout the company. So 
much interest was expressed in “Bea 
Safe” that we decided to use her in- 
stead of “Sammy Safety” to point 
out signs and other items of interest 
involving ‘safety announcements and 
bulletins throughout the system. 

To help our safety advisors bring 
illustrated outdoor 
groups, we had a slide projector con- 
verted, so that it can be operated on 
six volts 120 volts. The 
cover has a built-in screen, and leads 
are furnished which can be connected 
to the truck or car battery. With this 
projector, we can hold small safety 
meetings right in the field, or by 
changing the six-volt bulb to a 120- 
volt bulb, we can use it in a meeting 
room. Thus, we can illustrate recent 
accidents, outline new construction, 
demonstrate the correct or incorrect 
ways of working, and describe pic- 


now 


messages to 


as well as 
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year. topics are 


information 
constantly 


torialiy all the other 
which safety people 
bringing to employees. 
Another gadget we use is an auto- 
matic slide projecting machine. This 
holds 16 slides of the two-by-two-inch 
size in a revolving disc inside the box. 
Each slide is projected automatically 
for six seconds onto a built-in screen. 
The machine can be placed in a build- 
ing lobby, near a water fountain, 
coffee dispensing machine, or 
other location where employee traffic 
warrants it, and it automatically puts 
safety messages with no 
attendant. It can be loaded with slides 
for linemen one day, for boiler me- 
chanics the next; then it can be di- 
rected 


are 


any 


across 16 


toward storeroom hazards, or 
shifted to the girls’ lounge and warn 
them against floors, high 
heels, file and other 
hazards peculiar to girls in offices. 


slippery 


open drawers, 


Pubber Gloves Re-tesied 


Our 10,000 and 20,000-volt rubber 
gloves are returned to the testing 
laboratory every three months for 
careful inspection. First, they are 
washed and _ sterilized, then tested 
electrically and sealed in boxes for 


Just before sealing, a card 
is inserted to remind the linemen and 
others who use them that a glove on 
the hand is worth two on the truck. 
The cards are varied each quarter so 
that the message is always fresh. 

In indoor areas like generating sta- 
tions and shops, accident charts show 


re-use. 


discussed in 


February, 1959 





Construction crew foremen are furnished materials 
for use in a weekly “tailboard conference.” Various 


these outdoor sessions. 


the progress being made. In many 
locations the number of days which 
have elapsed since the last lost-time 
accident is recorded daily, and woe 
unto him who breaks a two- or three- 
year record. 

Another method of stimulating in- 
terest is by the use of safety achieve- 


ment awards. When a small group, 
three or four men, has worked one, 
two, or more years without a dis- 
abling injury, this award is presented 
by the safety advisor. For larger 
groups, who accumulate 50,000 or 


more man-hours, a framed certificate, 
signed by the superintendent of 
safety and the president of the com- 
pany, is awarded. When 250,000 man- 
hours are completed, a red certificate 
is presented. These are all dated one 
year, years, three years, etc., 
since the last lost-time accident. And 
on those important occasions when a 
department achieves one million man- 
hours, an impressive golden plaque 
serves to remind all the employees in- 
volved that they have accomplished 
an outstanding safety achievement. 
Since we started in May, 1956, we 
have awarded over 100 green plaques, 
25 red and four gold. The Greater 
Chicago Safety Council is happy to 
groups who have worked 
1,000,000 man-hours without a _ lost- 
time injury with an Outstanding 
Safety Performance Award. We also 
notify the Edison Electric Institute 
so that those involved receive recogni- 
tion from a national source. 


two 


recognize 
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Whenever a man has been spared a 
severe injury, or perhaps death, by 
wearing a hard hat when struck by 
a falling object, we present him with 

special hat, emblematic of his mem- 
ership in the Turtle Club. The hat 
ecomes his personal property and 
he exchange ceremony usually oc- 
curs at a safety meeting. So far, we 
have given away 28 of these hats. 
Similarly, a Wise Owl Club ecertifi- 
‘ate, presented to a man whose eye 
has been saved, stimulates interest 
in the wearing of safety goggles. 

When a serious accident does oc- 
cur, a formal investigation is made. 
\ committee of high-level supervisors 
investigates all aspects of the acci- 
dent with a two-fold purpose: first, 
to learn exactly what happened, so 
that recommendations can be made to 
avoid similar mishaps in the future; 
second, to impress upon the group 
members and others that the com- 
pany really means business when it 
comes to accident prevention. A union 
representative is always invited to 
attend, but he is there as a guest and 
not as a member of the committee. 

The reports are normally three or 
four pages long and are addressed to 
the proper vice president for appro- 
priate action on the recommendations. 
Copies are distributed to all inter- 
ested personnel so that everyone 
knows the facts instead of rumors. 
Usually a picture or drawing is in- 
cluded to aid the reader in visualiz- 
ing the job conditions. We make 
about a half dozen of these investi- 
gations a year, and practically every 
recommendation made so far has been 
accepted and placed in effect. If the 
accident is less serious, but could have 
been bad, an informal investigation 
is made in the same manner with 
lower-level supervisors on the com- 
mittee. 

We try to every employee. 
Since pencils are pretty universally 
used, we arranged with purchasing 
to buy them with safety mottos im- 
printed. The manufacturer has been 
furnished with several dozen slogans, 
one of which is imprinted on each 
batch. 


reach 


Since everyone drinks water some- 
time during the day, various slogans 
on the drinking cups call attention to 
safety at a time when an employee 
is relaxed and his mind receptive to 
a safety message. 

In the fall, arrangements are made 
with the window display manager to 
devote one of the windows in our 
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Chicago Loop office building to safety 
equipment during National Safety 
Congress week. The display attracts 
considerable attention, not only among 
our own employees, but also from the 
public passing by. 

Another gimmick we used for a 
while was a telephone message de- 
vice. Once a week, or more often, we 
dictated a message on safety to this 
recording machine. It was connected 
to the Edison switchboard, and at any 
hour of the day or night, any em- 
ployee, any place on the system could 
dial extension 2300, and hear a brief 
safety message. The message might 
report a serious injury, give advice 
on accident prevention, or be a re- 
minder of the season’s traffic hazards. 
During World Series time we gave 
scores. 

Of course, we wouldn’t pass up the 
opportunity to use our monthly maga- 
zine, the Edison Service News, and 
each month we try to report one or 
more safety news stories of sufficient 
interest to be printed. When an event 
of unusual significance occurs, we try 
to get the front or back cover, and 
the editor has been very accommodat- 
ing. 

In March, 1956, I sent a letter to 
every employee announcing the de- 
crease in the number of disabling ac- 
cidents in 1955. This was mailed to 
the homes, so in many cases mama 
and the children read it. The follow- 
ing year, a similar letter was pre- 
pared for the 1956 figures and our 
advertising department helped me 
“pep it up” a little in format. In 1956, 
I wrote a personal letter to every de- 
partment head, congratulating him 
when I could, on the improvement in 
his disabling injury frequency rate. 
When his group didn’t do so well, I 
chided him gently, in an attempt to 
rather than making 
him feel that his accident prevention 
efforts weren’t appreciated. I know 
this was very effective, for some of 
them replied with letters of thanks, 
others used the letter as a basis for 
one of their own which they distrib- 
uted to each of the employees in their 
area. 

Another place we jab the safety 
needle is at a bi-weekly meeting 
known as “Monday Assembly.” About 
100 of our top supervisors meet every 
two weeks for announcements and an 
informative program. I try to get a 
bit of safety chit-chat reported at 
each of these meetings. 

About once a year, we put on a 


encourage him, 
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THINKIN’ 
ABOUT TH’ 
OLD SACK... 


This poster is used as a reminder 
to Commonwealth Edison em- 
ployees to keep alert on jobs. 


THIS IS 


Characters from the familiar fairy 
tale were employed by the utility 


in this interesting safety piece. 


This safety picture is directed to 


those who forget to “look up” 
when others are working overhead. 
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special drive or campaign. In March, 
1955, we had “Safety Week.” A letter 
was mailed by the manager of indus- 
trial relations to the home of every 
employee. Included with the letter 
sent to management people was an 
additional letter from our president 
asking that supervisors help put this 
drive over. The goal was to have the 
entire company work one week with- 
out a lost-time accident. Buttons were 
issued, to be worn by everyone during 
the drive. The buttons were made of 
celluloid and, much to my embarrass- 
ment, a welder in one of the shops set 
his on fire and we almost had an ac- 
cident! The back cover of the Edison 
News carried the theme, 
“Let’s have a Snow White week and 
dwarf the number of accidents.’ Crew 
cab cards for men in the field and 
posters on bulletin boards for shop 
and workers reminded all em- 
ployees that they should be extra care- 
ful from March 20 to 26. The week 
Was a success, and with almost 16,000 
employees working 40 hours apiece, 
for the first time in history, the en- 
tire company reached 600,000 man- 
hours without a lost-time accident. 


Service 


office 


‘Shooting for a Million’ 
In September, 1955, we tried to 
double the figure and this campaign 
was called, “Shooting for a Million.” 
The shops built a rocket, we picked 
a pretty girl to touch it off, and ar- 
ranged with the editor to use both 
the front and back cover of the News. 
The manager of industrial relations 
again mailed a letter to all employees. 
Appropriate pins were issued, to be 
worn by everyone during the two 
weeks; this time we selected card- 
board to make them out of. Each day 
was to be sponsored by a company of- 
ficial and a series of bulletins 
prepared, each having a corny verse 
to add a little spice and interest. We 
had planned to issue these bulletins 
each day of the campaign, showing the 
rocket moving farther from the earth 
and closer to the moon. Crew cab 
cards were placed in every truck; but 
in spite of all this publicity, “Sput- 
nik” turned out to be “Sputternik.”’ 
A fatality on blast-off day, and a dis- 
abling injury later in the campaign 
forced us to cancel the program. How- 
ever, our efforts were not in vain; in 
fact, the two accidents may have 
brought home more forcibly to many 
employees the necessity for working 
safely all the time. Several areas de- 
termined that they would have their 


Was 


EDISON 


ELECTRIC INSTITUTE 
own “Shooting for a Million” cam- 
paign; State Line generating station 
made it, and Joliet station, got to 
920,000 man-hours before a back in- 
jury last December broke its record. 
Cash Prizes Offered 

Our campaign in 1956 consisted of 
a slogan with cash prizes 
ranging from $200, down to $5 for 
the 25 best slogans. Included with my 
ietter to every employee was a set 
entry blank. Extra 
blanks were made available and every- 


contest, 


of rules and an 


one encouraged to turn in as 
many slogans as he could think of. 
In addition to the publicity in the 
News, we had posters 


displayed on all bulletin boards, and 


was 


Edison Service 


also used our telephone message de- 
vice to encourage participation. One 
area was so enthusiastic it had 


“Joe,” a life-size model, fully rigged 
where 
would be re- 


out, and placed in the lobby 


everyone passing by 
minded to take another contest blank, 
and submit a second, third, or fourth 
slogan. in over 100 
slogans in an attempt to win some of 


One man turned 


the cash. When the contest closed, 
we had received almost 6400 entries, 
indicating the interest by our em- 


ployees from all over the system. The 
winning slogan, “Careful Effort Pro- 
duces Safety,” formed from the 
initials of Commonwealth Edison 
which formerly served inside Chicago 
only, and Public Service, which served 
Northern Illinois outside Chicago. We 
are using the slogan to great advan- 
tage in a number of situations. 
Another campaign, this time con- 
fined to the meter readers, was con- 
ducted two when we at- 
tempted to reduce the number of dog 
Since putting this bite on the 
men 


Was 


years ago 
bites. 
meter about dogs, fewer dogs 
have been putting their bite on our 
meter Besides a poster of 
this type, we “hammed it up” a little 
on another sheet 
and left space in the lower right hand 
for comments by super- 
This witticism was written in 
on one poster, “Watch ’em on Mon- 
day, Wednesday, and Friday; they’ll 
be watching for you on Tuesday and 
Thursday.” 

Last program, ‘Knowing’s 
Not Enough,” utilized the very power- 
ful safety movie of the U. S. Steel 
Corp. It was undoubtedly the most 
popular campaign of all. Publicity 
included flags in the lobby, cards in 
elevators and on the lunch room 


readers. 
by a corny verse, 


corner each 


visor. 


year’s 
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tables, posters on bulletin boards, 
crew cab cards, and the back page of 
the Edison Service News. It was 
tough on our safety advisors, who put 
on aS many as six performances a 
day, but favorable comments indicate 
that it was worth it. Even today, 18 
months later, I see yellow flags flying 
on supervisors’ desks all the way from 
the Wisconsin line to our southern 
boundary and from Lake Michigan to 
the Mississippi River. 

Our last campaign, which started 
November 10, is called “Get Safety 
into Orbit around the Edison Sys- 
tem.”’ In addition to Edison Service 
News and poster publicity, specially 
designed match books will be issued— 
approximately four to an employee. A 
letter, signed by the president, was 
mailed to every employee’s home, and 
division vice presidents, station su- 
perintendents, and safety advisors 
will wear neckties and handkerchiefs 
carrying the theme. Lower level su- 
pervisors were issued handkerchiefs, 
and foremen were given arm bands 
to wear for the two weeks while we 
try to reach a million man-hours with- 
out a disabling injury. 


Accident Experience Report 

four weeks throughout the 
year we issue an accident experience 
report showing the total number of 
accidents for the four weeks, and 
vear-to-date; the number of disabling 
injuries ; 
pared 
seven 


Every 


and the frequency rate, com- 
with the previous year. The 
divisions listed with the 
one having the best record at the top, 
the poorest at the bottom; the 12 sta- 
tions are similarly arranged, as well 
as the departments. 
This helps give an incentive to each 
group to get its name on top. 
Similarly, a monthly motor vehicle 
accident report lists the number of 
car and truck accidents and the num- 


are 


miscellaneous 


ber per 100 vehicles. Both of these 
reports have company-wide circula- 
tion so that everyone has access to 


the figures. 

But the backbone of the safety pro- 
gram is the work done by our safety 
advisors out in the field, shop, or 
storeroom, contacting men day after 
day, correcting faults, advising fore- 
men, inspecting job conditions, doing 
safety engineering, and participating 
in safety meetings. At these meetings 
we may make talks, show slides or a 
movie covering some safety topic, or 
give a demonstration, using a model 
or blackboard illustration. We might 
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show “Woody,” the mechanical man, 
ifting incorrectly, resulting in a 17- 
ound strain from a_ four - pound 
veight. 

Sometimes we make a game out of 
. safety meeting. “Tic Tac Toe” or 
‘What Do You Know” is suitable for 
small groups. The men are placed in 
wo teams; one man then chooses a 
‘ategory and tries to answer one of 
the questions selected from that sub- 
ject. If successful, he places his “X”’ 
x “O” in the proper space and the 
ther side then gets a turn. The win- 
ning team gets an inexpensive prize 
—such as a cigar for each man—and 
the participants have learned a safety 
lesson without realizing it. 

We try throughout our contacts to 
sell safety rather than force it, to 
convince people that they ought to 
work safely rather than penalize them 
when they don’t; to remind super- 
visors and leaders that accident pre- 
vention is their responsibility, not the 
Safety Section’s, and that we are here 
to help them, not to dictate to them. 
We also stress the fact that we are 
available 24 hours a day. If a night 
shift wants to hold a safety meeting 
af Dom. ty. OF 2 AL mm. OF 4 a.. Mis 
we'll be there to handle our part of 
the program. 

We also encourage the rewarding 
of employees on a group basis for a 
good job well done. Knowing that 
the boss has promised cake, coffee and 
ice cream if they complete an entire 
year without a lost-time accident, a 
group of 40 coal handlers at one of 
our generating stations is celebrating 
its second consecutive accident-free 
vear. 


To Make Safety Effective 

One of the best suggestions I have 
to offer to make safety effective is 
to get the top officials to attend safety 
meetings. It is not unusual for a vice- 
president to appear at 
affairs. On occasions, 
such as the start of a campaign, or 
the presentation of an award, the 
president himself —even the chair- 
man—may attend and speak for a few 
minutes. There is absolutely nothing 
more effective than for the men to 
hear—right from a top executive 
what the company’s attitude is toward 
safety. 

Each fall our company has a man- 
agement conference. We rent the 
biggest ballroom in the city, and hold 
an all-day session at which the chair- 
man, president, and each vice-presi- 


one of our 


safety some 
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dent talks about the activities in his 
area for the year, and then answers 
questions from the floor; needless to 
say, safety is discussed by the chair- 
man himself. One of the highlights is 
the presentation of the president’s 
medal to those employees who have 
saved someone’s life, either on or off 
the job, by artificial respiration or by 
other means. 

Four years ago, we held evening 
meetings for the supervisors 
foremen in the construction, 
neering, and power production de- 
partments. We chose one of the best 
restaurants in the division involved, 
brought in about 50 men at a time, 
and served the finest dinner we could 
buy. The vice president in charge and 
the manager of industrial relations 
both emphasized the company’s po- 
sition and attitude on safety, and 
then asked for the foremen’s sug- 
gestions on what could be done to 
improve our records. 


and 
engi- 


Every Suggestion Accepted 

No matter what each foreman said, 
no matter how impractical his idea or 
unwarranted his gripe, we made no 
attempt to argue or justify the com- 
pany’s position or policy. We merely 
noted their comments, thanked the 
men, and assured them that we would 
make whatever changes we could as 
soon as practicable. After the series 
of meetings, we grouped the com- 
ments from all the meetings, analyzed 
the ideas and suggestions, and deter- 
mined which were mentioned 
the most often or were giving the 
most trouble. Then we set out to 
change or correct these items. The 
effect was tremendous, and in those 
areas where we had meetings we had 
the greatest decrease in the number 
of accidents in the last four years. 

Another practice which is of great 
help is to get safety discussed at 
every meeting throughout the com- 
pany. Whether the topic is finances, 
new generating facilities, accounting 
procedures, or meter repairs, we try 
to get the subject of accident preven- 
tion on the agenda. Sometimes the 
safety portion of the program con- 
sists only of the boss saying, ‘Well, 
how’s it going, safety-wise?,” but the 
idea that safety is the most impor- 
tant topic gets across. And to do 
this, the top officials must be entirely 
in agreement. We are fortunate in 
having such officials in our company, 
for without their backing, the pro- 
gram wouldn’t work. 


ones 
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How well is the system doing? We 
are still way behind many of the other 
electric utilities of our size, but we 
are getting better rapidly, and hope 
to catch them soon. Needless to say, 
I am very pleased that we have had 
fewer disabling injuries each year, 
but wish that our improvement was 
more rapid. 

I want to emphasize that all these 
gimmicks, gadgets, and ideas I’ve de- 
scribed are merely the advertising 
which calls attention to the fact that 
we have a product—safety—to sell to 
the employees. The actual accident 
prevention work is still done by the 
supervisor and his people on the job. 
day in and day out. And it’s hard, 
hard work. Years ago, someone coined 
the phrase, “You don’t get something 
for nothing.” Recently, the expres- 
sion “Safety Is No Accident’? became 
popular. Well, in safety, you don’t 
get something for nothing. So we 
continually try to get our dogs past 
the jam. We put our feet in the ex- 
ecutive’s door to remind him that only 
by his interest and effort can the rest 
of the company be sold. Our feet are 
in the supervisor’s door because the 
success or failure of the entire pro- 
gram rests on his judgment, leader- 
ship and control. Finally, we keep 
our feet in the employee’s door by 
constantly communicating with him 
through meetings, letters, special 
drives, contests, signs, bulletins, re- 
corded messages, and a friendly, good- 
natured approach. 





A Catalog of 


EEI Publications 


is available upon 


request to: 
Edison Electric Institute 
750 Third Ave. 


New York 17, N. Y. 
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Insurance Committee Meeting 


¢ Fire Insurance for the Electric Utilities 


¢ Task Force on Fire Prevention, Protection 


¢ New Insurance Area 


D. E. Williams 


Chairman 


T the fall meeting of the EEI In- 
surance Committee in Philadel- 
phia, Pa., Oct. 15-16, 33 of the 35 
member companies represented on the 
Committee were in attendance. The 
meeting, originally scheduled for 
Pittsburgh, was transferred to Phila- 
delphia because of a hotel strike in 
Pittsburgh. 


Fire Insurance Coverage 
One of the most important prob- 
lems facing the Committee is an at- 
tempt to develop an adequate supply 
and acceptable form of deductible fire 
insurance coverage for electric utility 
properties. W. O. Randlett is Chair- 
man of the Subcommittee on Rating 
& Forms, which is pursuing this mat- 
ter with the Inter-Regional Insur- 
ance Conference. Efforts to obtain 
such coverage will be continued. 

R. R. MacKay, Jr., Chairman of 
the Joint Fire Protection Subcommit- 
tee of the Insurance, Electrical Sys- 
tem and Equipment and Prime Moy- 
ers Committees, reported that the 
Task Force on Fire Prevention and 
Fire Protection was developing a re- 
port fire prevention and extin- 
guishment in coal conveying systems 
and coal bunkers. It is expected that 
the report soon will be ready to be 
submitted to the Insurance and Prime 
Movers Committees. Other problems 
being studied by this Task Force are 
fire protection practices at 
tions and the training of employees 
assigned to fire fighting. 


on 


substa- 


Insurance on nuclear projects con- 
tinues to increase in importance as 
additional companies become involved 
in projects of this nature. A. G. 
Jillette, Chairman of the Subcommit- 
tee on Nuclear Projects, reported on 
the status of both public liability and 
property insurance applicable to nu- 
clear projects. Much has been 2°com- 
plished by the insurance companies in 
this area, and while much remains to 





Nuclear Power Projects 


be done, the Committee is confident 
that the insurance industry will be 
successful in working out the many 
problems that continually arise as a 
result of an entirely new area of in- 
surance that has developed. 

J. L. Kennedy, Chairman of the 
Subcommittee on Excess Liability, re- 
ported that no major changes appear 
to have this The 
market appears to be somewhat eas- 
ier, some renewals of this type 
of coverage have been completed on a 
more favorable basis than in the past. 

C. H. Nelson, Chairman of the Sub- 
committee on Boiler & Machinery In- 
indicated that the subcom- 
mittee still working the 
Casualty Underwriters an 
effort to obtain clarification of exist- 
ing and definitions in 
view of the new types of generating 


occurred in area. 


and 


surance, 
Was with 
Bureau in 


policy terms 
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equipment now being installed in 
many generating stations. 

A new Subcommittee on Employee 
Benefits has been established. R. D. 
Constable is the Chairman of this 
Subcommittee. Initially this subcom- 
mittee will endeavor to develop mate- 
rial which would be helpful to the in- 
surance managers in attempting to 
check and measure costs in group in- 
surance proposals. It is expected that 
the preliminary reporting from this 
subcommittee will be made at the next 
meeting of the Insurance Committee. 

In view of the catastrophic storm 
damage that 
cently 


some utilities have re- 
the Committee 
of the aspects of 
catastrophe and extra-expense types 
of coverage. It was the conclusion 
of the group that this was a problem 
which was limited in interest because 
only a few companies have exper- 
ienced this type of catastrophe. If, 
however, interest in this area _ in- 
the subcommittee which was 
inactivated will be 
vated to study the subject. 


encountered, 


discussed many 


creases, 
recently reacti- 

The next meeting of the EEI In- 
surance Committee will be held at 
Williamsburg Inn in Williamsburg, 
Va., March 9-10. 





Ellis L. 


LLIS L. PHILLIPS, 85, philan- 
thropist former president 
and chairman of the board of Long 
Island Lighting Co., died Jan. 29, in 
his home at 820 Fifth Avenue, N. Y. 
Mr. Phillips was president of E. L. 
Phillips and Co., consulting engineers, 
of 50 Church St., in New York. 


and 


He was LILCO’s first general man- 
ager and became its president in 1911, 


following George W. Olmsted who 
was president for a short time. Mr. 
Phillips served as president until 
1937, then became chairman of the 


board and remained so until January, 
1945. 

Born near Naples, N. Y., March 1, 
1873, Mr. Phillips was a graduate of 
Cornell University in 1895 with a de- 
gree in mechanical and electrical en- 
gineering. 

Mr. Phillips was president of the 
Ellis L. Phillips Foundation, which 


Phillips 


made a gift of an electrical engineer- 
ing building to Cornell University a 
few years ago. Known as Phillips 
Hall, it cost $1,650,000. 

In 1928, he gave $500,000 to 
Charles F. Reisner’s Broadway Tab- 
ernacle for its completion. Mr. Phil- 
lips was long active in the work of 
Christ Church, Methodist, and in 1957 
was one of three parishioners who 
gave endowment of $750,000 on 
the occasion of the fortieth year of 
Dr. Ralph W. Sockman as minister of 
the church. 

He had been president of the East- 
ern Securities Corp., and 
was a member of the American So- 
ciety of Mechanical Engineers, the 
American Institute of Electrical En- 
gineers, the American Society of 
Refrigerating Engineers, the Sons of 
the American Revolution, and the 
Union League, Metropolitan and Rail- 
road Machinery Clubs. 
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Biographies of Speakers 


(Continued from page 41) 


as 


ant and has been with the System since. In 1952 when 
NEES became a member of the Dow Chemical-Detroit 
Edison Co. Study Group, Mr. Coe participated in this 
Group’s work as his company’s principal technical repre- 
sentative. When the Group was incorporated as Atomic 
Power Development Associates, Inc., he served on its 
Economic Committee and Technical & Engineering Com- 
mittee. Mr. Coe was active in the preliminary engineer- 
ing studies which led to the formation of Yankee Atomic 
Electric Co. in 1954. He was named Vice President of 
this company in 1956. 


~ 


T. G. LECLAIR is Manager of Research and Develop- 
ment of the Commonwealth Edison Co. A graduate of 
the University of Idaho with a degree in electrical engi- 
neering, and a doctor of science degree, he has been 
with Commonwealth Edison since 1923. His company was 
one of the first to have access to classified atomic infor- 
mation for power plant studies and Mr. LeClair has fol- 
lowed this activity since 1951. He is Chairman of the 
Operating Committee of the Nuclear Power Group and 
Secretary of Nuclear Power Group, Inc., formed to co- 
operate in the building of the 180,000-kw Dresden Nu- 
clear Power Station which will be owned by Common- 
wealth Edison. 


H. A. WAGNER is Manager of System Development of 
The Detroit Edison Co. Graduated from the University 
of Michigan with a degree in mechanical engineering, he 
is a registered mechanical and electrical engineer. Mr. 
Wagner joined Detroit Edison in 1928 in the engineering 
division. He rose steadily in that department until in 
May, 1958, he was appointed to his present post. He 
was the first director of Detroit Edison’s nuclear power 
development department and was a member of the 
original group assigned in 1950 to investigate the feas- 
ibility and commercial application of nuclear power. 

LEWIS R. GATy is Vice President, Research and De- 
velopment, of Philadelphia Electric Co. Since he was 
graduated from Cornell University in 1924 with a degree 
in electrical engineering, he has been employed in the 
electric utility business, with Philadelphia Electric and 
predecessor companies. He has had various operating 
and engineering assignments with the company, includ- 
ing that of Manager of Engineering from 1948 to 1956, 
when he was appointed to his present post. Mr. .Gaty 
is a Fellow of the American Institute of Electrical En- 
gineers and a member of the 
Mechanical Engineers. 


American Society of 


DR. HERBERT B. DORAU is Professor of Economics and 
Chairman of the Dept. of Public Utilities and Transpor- 
tation, New York University. He was granted a Ph.D. 
degree by the University of Wisconsin in 1929. He was 
an instructor at that university and was assistant pro- 
fessor of economics in charge of instruction in public 
utilities at Northwestern University. He was associate 
professor of economics at New York University from 
1932 to 1936, when he assumed his present post. Dr. 
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Dorau has engaged in a wide range of economic, finan- 
cial, accounting and statistical studies concerned with 
public utility industries. He recently acted as economist 
to the Joint Legislative Committee of the State of N. Y. 
on Carrier Taxation. 


ROBERT S. QUIG is Manager, Rate Department, of 
Ebasco Services Inc. A graduate of Iowa State College 
with a degree in civil engineering and of Harvard Uni- 
versity’s Graduate School of Business Administration, 
he joined the rate department of Electric Bond and 
Share Co. as assistant rate engineer. He retained this 
position with the formation of Ebasco Services. During 
his 29 years of utility rate experience, Mr. Quig has been 
engaged in assisting public utilities in this country and 
abroad on every phase of the rate, pricing and mar- 
keting problems that are found in the fields of electric, 
natural gas pipeline, steam .and transit operations. 


ALLEN W. DULLES is Director of the U. S. Central 
Intelligence Agency. Mr. Dulles entered the U. S. diplo- 
matic service in 1916, serving in Vienna and later in 
Berne. He was a member of the American Commission 
tc negotiate peace at the Paris Peace Conference in 
1918-19 and was appointed First Secretary of the Amer- 
ican Embassy in Berlin in 1919. Mr. Dulles resigned 
from the diplomatic service in 1926 to take up the prac- 
tice of law with Sullivan and Cromwell in New York 
City. During World War II he served with the Office of 
Strategic Services in Switzerland and later headed the 
OSS mission to Germany. In 1948 he was appointed by 
President Truman as Chairman of a three-man group 
to survey the U. S. intelligence system. In January, 
1951, Mr. Dulles joined the CIA and later that same vear 
Was appointed Deputy Director of Central Intelligence. 
In February, 1953, President Eisenhower appointed Mr. 
Dulles Director of Central Intelligence. Mr. Dulles holds 
B.A. and M.A. degrees from Princeton University, and 
the LL.B. from George Washington University. 


J. K. BusBy is President of Pennsylvania Power & 
Light Co. He is a graduate of Princeton University, 
magna cum laude, and the Yale University Law School. 
Except for a four-year period in the U. S. Navy during 
World War II, Mr. Busby was associated with the New 
York law firm of Simpson Thacher & Bartlett from 
graduation from law schoo] in 1941 until he joined PP&L 
on Dec. 1, 1951, as General Counsel. In 1954 he was 
appointed Vice President and General Counsel and in 
1956 he became Executive Vice President and a Direc- 
ior. Mr. Busby was named President of PP&L on Dec. 
1, 1957. 


J. B. THOMAS is President and General Manager of 
Texas Electric Service Co. A graduate of Texas A & M 
College in 1911 with a degree in mechanical engineer- 
ing, he started to work for Texas Power and Light Co. 
in 1912. He served with the U. S. Army in the First 


World War, where he held the rank of captain. He went 
with the affiliated Texas Electric Service Co. as Vice 
President in Charge of Operations in 1930. Named 


President and General Manager of the company in 1941, 
Mr. Thomas also is a Vice President and Director of 
Texas Utilities Co. Mr. Thomas is a member of the EEI 
Advisory Committee. 








Page 64 


NELP Sound Film 
and Pamphlet 
Available 





Bill Cullen, 


“The 
Price is Right,” is one of the 


star of 


shown in EEI’s 
NELP film. 


stars new 


A 30-MINUTE film featuring EEI’s 
1959 


National Electric Living 
Program is now available to electric 
utility companies for use at dealer 


and industry meetings. 

The 16 mm film has an introduction 
by J. E. Corette, President, EEI, and 
President, The Montana Co. 
Complete details of the program are 
shown, along with clips from each of 
the three television programs spon- 
ssored by EEI. Stars of the programs 
—Bill Cullen of “The Price Is Right,” 
Bert Parks of “County Fair,’ and 
William Prince of “Young Doctoi 
Malone,” also appear in the film. 


Power 


The film is priced at $80 per print, 
FOB New York. It sound film. 


is. a 


For Use with Film 

For use at meetings and particu- 
larly in conjunction with the NELP 
film showings, a pamphlet, NEL 59- 
503, also is available. This pamphlet 
points out the objectives, plans and 
advertising schedule of the NEL Pro- 
gram. One hundred pamphlets are in- 
cluded with each film purchased. The 
pamphlets are priced at $5.00 per 100, 
the minimum order. Send 
National Electric Living Program, 
Edison Electric Institute, 750 Third 
Ave., New York 17, N. Y. 


orders to 


EDISON 


ELECTRIC INSTITUTE 
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25th Annual EEI Sales Conference 


(Continued from page 47) 


the NEL program, with George W. 
Ousler presiding. 

These speakers are scheduled: 

R. G. MacDonald, Vice President, 
Marketing, West Penn Power Co., and 
Chairman, EEI Residential Group — 
Introduction. 

E. J. Hurley, Director, Residential 
and Rural Sales, The Detroit Edison 
Co., and Chairman, EEI Residential 
Appliance Promotion Committee—Ap- 
pliance and Medallion Home. 

J. R. Furber, General Sales Man- 
ager, Northern States Power Co., and 
Chairman, EEI Residential Wiring 
Promotion Committee — HOUSF- 
POWER. 

R. J. Miller, Manager, Sales Promo- 
tion Dept., The Cleveland Electric II- 
luminating Co., and Chairman, EEI 
Residential Lighting Promotion Com- 
mittee—Light for Living. 

Miss Judith E. O’Flaherty, Direc- 
tor, Home Section, Philadel- 
phia Electric Co., and Chairman, EET 
Home Service Committee—Home Ser- 


Service 


vice. 

C. A. Byron, Residential Sales Man- 
ager, The Connecticut Light & Pow- 
er Co., and Chairman, NELP Com- 


munications Task Committee—Com- 
munications. 

Larry Wray, Editor, Electrical Mer- 
chandising magazine, will present an 
evaluation and critique of the Nation- 
al Electric Living Program from the 
standpoint of the electric utility in 
dustry’s allies. 


At the Residential Group session 
Wednesday afternoon, March 11, R 
G. MacDonald, Vice President, Mar- 
keting, West Penn Power Co., and 
Chairman, EEI Residential Group 
will preside. 

T. G. Ayers, Vice President, Com- 
monwealth Edison Co., will moderate 
“i panel discussion on “Residential 
Ileating — Sales Growth Through 
Teamwork with Industry Allies.” 

Panel members will include: 

Myron Miller, Managing Director, 
National Mineral Wool Association 
“The Insulation Manufacturers’ Job.” 

H. R. Nye, Residential Sales Man- | 
ager, Western Massachusetts Electric 
Co.—“The Utilities’ Job.” Speakers 
not yet selected will also discuss ‘“*The 
Builders’ Job” and “The Electrical 
Contractors’ Job.” 

W. G. McKie, General Sales: Man- 
ager, Rochester and Electric 
Corp., and Chairman, Better Light 
Better Sight Bureau, has selected as 
the title of his address, “Your Future 
Is Now.” 

Don Willis, Vice President, Arizona 
Public Service Co., will close the ses- 
with an “Every Em- 
Salesman,” in which he is 
expected to point out some of the 
problems and results of his company’s 
efforts to get all employees on the 
selling team. 

The first day of the conference, 
May 9, will be devoted to EEI Com- 
mercial committee meetings. 


Gas 


sion address, 


ployee a 





The Gilbert Report 

(Continued from page 52) 
parison. The Report states that en- 
ergy costs were computed at present 
price levels but points out that since 
1940 the price of gas per therm has 
approximately 73 per- 
cent while the price per kilowatt-hour 
of electricity has about 20 
percent. These price trends are shown 
in Figure 1. If the trend of the 
past 17 continues, by 1967 
the relative cost position of electric 


increased by 


declined 


years 


service would have improved 56.5 per- 
cent over gas. 

“Obviously,” the Report states, “the 
balancing of economic values, particu- 
larly in such a complex problem as 


j 
that of energy supply, is not one to} 
be resolved by reviewing a few elec-/ 
tric and gas schedules. Thd 
many factors involved in the solutio 
of this problem require expert knowl 
edge, access to, and use of all perti- 
nent data in order to reach a valid 
conclusion.” 


rate 





Copies of 
THE GILBERT REPORT 
are available 
$3.00 to EEI members 
$5.00 to non-members 
EDISON 
ELECTRIC INSTITUTE 
750 Third Ave. 
New York 17, N. Y. 
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OFFICERS 
ie ee A | ee (atEPAEAeb ee AD Ae aw iae ks oe haba s The Montana Power Co., Butte, Mont. 
ALLEN S. KING, Vice President............. Deaeehesacien wae DEminas sas <)4;0m Northern States Power Co., Minneapolis, Minn. 
EDWIN VENNARD, Vice President and Managing PPS 56665 kdb a a araadwnnonwnwawnes on eed 750 Third Ave., New York, N. Y. 
H. S. SUTTON, Treasurer Ribera kk avkie ie acaue ocr . piaieale at iaie a's wiale e's Consolidated Edison Co. of New York, Inc., New York, N. Y. 





BOARD OF DIRECTORS 
(Terms expiring 1959) 


H. J. CADWELL, Western Massachusetts Electric Co. 
STUART COOPER, Delaware Power & Light Co. 
CARL J. FORSBERG, Wisconsin Power and Light Co. 
ALLEN §S. KING, Northern States Power Co. 
C. E. KOHLHEPP, Jersey Central Power & Light Co. 
R. LANDRIGAN, The Detroit Edison Co. 
E. LOISEAU, Public Service Co. of Colorado 
EARLE J. MACHOLD, Niagara Mohawk Power Corp. 


D. C. MCKEE, The Empire District Electric Co. 
J. L. Rice, Jr., The West Penn Electric Co. 

R. G. RINCLIFFE, Philadelphia Electric Co. 

R. E. RITCHIE, Arkansas Power & Light 
W. H. SAMMIS, Ohio Edison Co. 

J. R. WELSH, Southwestern Electric Power Co. 
ERWIN H. WILL, Virginia Electric and Power Co. 


Co. 


(Terms expiring 1960) 


W. C. BecKsorpD, The Cincinnati Gas & Electrie Co. W. T. LUCKING, Arizona Publie Service Co. 
= C. BELL, The United 4 eee ating Co. W. W. Lyncu, Texas Power & Light Co. 
y W. B. ao sane My R., cn ‘Cite Co. Edi C L. C. MCCLURKIN, Savannah Electric and Power Co. 
Jo Be AVENPOR Southern California Edison Co. sae ~ a . 

4 ? : ; = ; J. J. MCDONOUGE eorgia Pow Co 
T. W. a Portland General Electric Co. ba a Do wig a, Ge ae be re ; 
G. S. DINWI New Orleans Public Service Inc. A. R. SCHILLER, Public Service Co. of New Hampshire 


WILLIS GALE, Commonwealth Edis son C 
M. L. Kapp, Interstate Power Co. 


G. W. VAN DERZEE, Wisconsin E 
J. THEODORE WOLFE, Baltimor 


lectric Power Co. 
e Gas and Electric Co. 


(Terms expiring 1961) 


J. K. Buspy, Pennsylvania Power & Light Co. 

D. C. Cook, American Electric Power Co., Inc. 

E. W. DoEBLer, Long Island Lighting Co. 

R. R. DUNN, Potomac Electric Power Co. 

C. E. EBLE, Consolidated Edison Co. of New York, Ine. 
I. FAIRMAN, Kentucky Utilities Co. 


D. S. KENNEDY, Oklahoma Gas and Electric Co. 

E. D. SHERWIN, San Diego Gas & Electric Co. 

N. R. SUTHERLAND, Pacific Gas and Electric Co. 

L. V. SuTTON, Carolina Power & Light Co. 

W. F. Tart, JRr., Public Service Electric and Gas Co. 


A. FLEGER, Duquesne Light Co. WILLIAM WEBSTER, New England Electric System 
E. KARN, Consumers Power Co. C. H. WHrITmorE, Iowa-Illinois Gas and Electrie Co. 


ADVISORY COMMITTEE 1958-1959 


E. R. ACKER, Central Hudson Gas & Electric Corp. 
D. C. BARNES, Virginia Electric and Power 

A. D. BARNEY, The Hartford Electric Light Co. 

J. B. Buack, Pacific Gas and Electric Co. 
HARLLEE BRANCH, JR, The Southern Co. 
W. L. Crster, The Detroit Edison Co. 

C. P. CRANE, Baltimore Gas and Electric 
C. B. DELAFIELD, Consolidated Edison Co. 
T. G. DIGNAN, Boston Edison Co. 


Co. 
of XN. X., Ens. 


I. L. Moore, New England Electric System 

GRovER C. NEFF, Wisconsin Power and Light Co. 

C. E. OAKES, Pennsylvania Power & Light Co. 

J. S. OSBORNE, Central & South West Corp. 

HAROLD QUINTON, Southern California Edison Co. 
K. M. RoBINSON, The Washington Water Power Co. 
McGREGOR SMITH, Florida Power & Light Co. 


PHP SPoRN, American Electric Power Co., Ince. 


Epcar H. Dixon, Middle South Utilities, Inc. FRANK M. Tatt, The Dayton Power and Light Co. 
GEORGE M. Gapssy, Utah Power & Light Co. 


D. C. Lucr, Public Service Electric and Gas Co. 
GEoRGE L. MACGREGOR, Texas Utilities Co. 
Pau B. MCKEs, Pacific Power & Light Co. 


J. B. THomaAs, Texas Electric Service Co. 
E. S. THOMPSON, The West Penn Electric Co. 
ALLEN VAN WYCE, Illinois Power Co. 


EXECUTIVE COMMITTEE 


H. J. Cadwell, C. E. Eble, Willis Gale, W. W. Lach, R. G. 


G. W. Van 


Rincliffe, W. 


Derzee 


a 


H. Sammis, N. R. Sutherland, L. V. 


CHAIRMEN OF EDISON ELECTRIC INSTITUTE COMMITTEES (1958-1959) 


COMMITTEES OF THE BOARD OF DIRECTORS 


Atomic Power, E. L. LINDSETH 


CCRT HH HEHEHE 


Management Practices Committee, 5 ISS dai etek argla. ewe kena oa Ween ad aaa ame West Penn Power Co., Greensburg, Pa. 
Se BE, Ths A I as 6 451016 0:0 49:00 40 OOS or eTeeoeele a esas SERRE The West Penn Electric Co., New York, N. Y. 
pS EN, A Ee eer ee Sere ret ee ere rrr ree Jersey Central Power & Light Co., Denville, N. J. 
Relations with Educational Institutions, S. R. KNAPP......cee cece eee cces The Connecticut Light & Power Co., Berlin, Conn. 


Sass Te Pony, D.6. BRNO 6 oso cies. cittocrsvencsesencines 


750 Third Ave., New York, N. Y 


Sutton, 


The Cleveland Electric Illuminating Co., Cleveland, Ohio 


Oklahoma Gas and Electric Co., Oklahoma City, Okla. 





CHAIRMEN OF EDISON ELECTRIC INSTITUTE COMMITTEES (1958-1959) 
(Centinued) 


ACCOUNTING DIVISION 


Accounting Division Executive, B. J. MCMILLEN........ Sub ale-na Rae ecieed The Cincinnati Gas & Electric Co., Cincinnati, Ohio 
Seinaner of Customer Activities Group, A. B. WILSON. Georgia Power Co., Atlanta, Ga. 
Accounting Division Customer ot R. D. Davis Ohio Power Co., Newark, Ohio 
Customer Accounting, D. M. ARNOLD.. piidsieeg cee snipe sien ...-Pennsylvaaia Power Ce., New Castle, Pa, 
Customer Collections, F. U. NAYLOR Pacific Gas and Electric Co., San Francisco, Calif. 
of General Activities Group, A. R. St. BERNARD The Cleveland Electric Illuminating Co., Cleveland, Ohio 
Depreciation Accounting, L. W. ROBINSON Consumers Power Co., Jackson, Mich. 
Accounting, G. F. JONES Potomac Electric Power Co., Washington, D. C. 
Internal Auditing, ANTON STEVEN West Penn Power Co., Greensburg, Pa. 
Plant Accounting and Property Records, L. W. BURNS.....-..ceececccesees Northern States Power Co., Minneapolis, I ae 
Taxation Accounting, G. J. COVALT The West Penn Electric Co New York, N 
Coordinator of Special Activities Group, P. R. LAWSON Pennsylvania Electric Co., Johnstown, ‘— 
Accounting Developments Service, J. P. WILLIAMSON The Toledo Edison Co., Toledo, Ohio 
Accounting Employee Relations, J. J. LEARY Boston Edison Co., Boston, Mass. 
Application of Accounting Principles, V. A. Kos Commonwealth Edison Co., Chicago, IIl. 
Blectronic Accounting Machine Developments, R. E. HARBAUGH Philadelphia Electric Co., Philadelphia, Pa. 
Uniform System of Accounts, R. G. SCHNEIDER Virginia Electric and Power Co., Richmond, Va. 


COMMERCIAL DIVISION 


Commercial Division Executive, E. O. GEORGE The Detroit Edison Co., Detroit, Mich. 
Commercial Sales Group, H. R. JONES West Penn Power Co., Greensburg, Pa. 
Commercial Cooking & Water Heating, R. L. MCCUEN.... 2. ccc cccecscccccccccccccces Duke Power Co., Charlotte, N. C. 
Commercial Lighting, G. J. GILLEN Consolidated Edison Co. of New York, Inc., New York, N. Y. 
Electrio Space Heating & Air Conditioning, L. E. BLADES Arkansas Power & Light Co., Little Rock, Ark. 
Street Lighting, G. G. WHEELER ; Northern States Power Co., Minneapolis, Minn. 
Farm Group, P. R. SCHEPERS Consumers Power Co., Jackson, Mich. 
Farm Development, M. H. LLoyp Niagara Mohawk Power Corp., Syracuse, Ae # 
Farm Promotion, H. M. Gipss Texas Power & Light Co., Dallas, Texas 
Industrial Power & Heating Group, P. W. MoCorMIcK Union Electric Co., "St. Louis, Mo. 
Competitive Service, R. W. BASCHNAGEL ae -Rochester Gas & Electric Corp., Rochester, Ms 
General Power & Heating, J. H. AHRENS «seeeeeeeeDhe Hartford Electric Light Co., Hartford, Conn. 
Sales Methods & Development, A. D. SPILLMAN... Philadelphia Electric Co., Philadelphia, Pa. 
Residential Group, R. G. MACDONALD Pere Se : .West Penn Power Co., Greensburg, Pa. 
Home Service, JUDITH O’FLAHERTY baw aie orale aia a uleisiclacele . Philadelphia Electric Co., Philadelphia, Pa. 
Residential Appliance Promotion, E. J. ESS aaNet fae The Detroit Edison Co., Detroit, Mich. 
Residential Lighting Promotion, R. J. MILLER ‘The Cleveland Electric Illuminating Co., Cleveland, Ohio 
Residential Wiring Promotion, J. R. FURBER. NEP ete : Northern States Power Co., Minneapolis, Minn. 
Advertising, J. V. re DONAID 06050 Paoteane Boston Edison Co., Boston, Mass. 
Area Development, S. F. McGOWAN........... se eecsececcecceseecess Northern States Power Co., Minneapolis, Minn. 
Electrical Living Policy Committee, G. W. OUSLER - Duquesne Light Co., Pittsburgh, Pa. 
Sales Personnel & Training, G. W. WARNER. ; Oe eae oren Consumers Power Co., Jackson, Mich. 


CUSTOMER, EMPLOYEE AND INVESTOR RELATIONS DIVISION 


Customer, Employee and Investor Relations Executive, C. E. OAKES........Pennsylvania Power & Light Co., Allentown, Pa. 
Customer Relations, KIMBALL JACK ....The Washington Water Power Co., Spokane, Wash. 
Industrial Relations, E. J. BRILL........ a Sayhiaes ....Pennsylvania Power & Light Co., Allentown, Pa. 
Investor Relations, L. E. REYNOLDS............ ; ‘The Connecticut Light & Power Co., Hartford, Conn. 


ENGINEERING DIVISION 


Engineering & Operating Division Executive, W. L. CHADWICK..........Southern California Edison Co., Los Angeles, Calif. 
Electrical System & Equipment, D. W. TAYLor. ...++++Public Service Electric and Gas Co., Newark, N. J. 
Hydraulic Power, E. S. HARRISON...........+. jeakd tele eRe oh : Georgia Power Co., Atlanta, Ga. 
Meter & Service, FLOYD SALMON Wie Central Power and Light Co., Corpus Christi, Texas 
Prime Movers, V. L. STONE...... : Commonwealth Edison Co., Chicago, Ill. 
Transmission & Distribution, W. M. PENNEY......... Union Electrie Co., St. Louis, Mo. 
Transportation, W. B. STRBITLE args ...++...Rochester Gas and Electric Corp., Rochester, N. Y. 


GENERAL DIVISION 


General Division Executive, P. A. FLEGER .......... a ee Duquesne Light Co., Pittsburgh, Pa. 
Accident Prevention, I. R. Dour Consumers Power Co., Jackson, Mich. 
Awards, M. C. MAUMEE... s ¢nacnnecaraseetacc oes .Baltimore Gas and Electric Co., Baltimore, Md. 
Electric Power Survey, ARTHUR S. GRISWOLD The Detroit Edison Co., Detroit, Mich. 
Insurance, D. E. WILLIAMS ... The Cleveland Electric Illuminating Co., Cleveland, Ohio 
Legal, H. L. BRANAN .Oklahoma Gas and Electric Co., Oklahoma City, Okla. 
Peres Oe eerOR GG... Ti. CORR. occ csaceressnescncesseece Alabama Power Co., Birmingham, Ala. 
Rate Research, K. W. HASBROUCK New York State Electric & Gas Corp., Ithaca, N. Y. 
Research Projects, E. L. HouGH Union Electrie Co., ’St. Louis, Mo. 
Statistical, A. E. BusH The Detroit Edison Co., Detroit, Mich. 
Teehnical Exchange for Overseas Visitors, HARVEY BUMGARDNER The Detroit Edison Co., Detroit, Mich. 








